Table of Contents

Volume 1

CHAPTER 1. ARGENTINA

I. MEDIA LAW
A. SOURCES

§ 1:1
§ 1:2
§ 1:3
§ 1:4

B

§ 1:5
§ 1:6
§ 1:7
§ 1:8
§ 1:9
§ 1:10

C.

§ 1:11
§ 1:12
§ 1:13
§ 1:14
§ 1:15
§ 1:16

§ 1:17
§ 1:18
§ 1:19
§ 1:20
§ 1:21
§ 1:22

Basic principles
Constitutional sources
Codified sources

Case law sources

. REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the Federal Government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

XXV



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

E. RIGHT OF PUBLICITY

§ 1:23 Main sources of law

§ 1:24 Protection of right of publicity after death
§ 1:25 Main factors or elements of claim

§ 1:26  Types of relief available

§ 1:27 Defenses available

§ 1:28 Time period for asserting claim

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 1:29 Basic principles

§ 1:30 Constitutional sources
§ 1:31 Codified sources

§ 1:32 Case law sources

B. FALSE ADVERTISING

§ 1:33 Main sources of law
§ 1:34 Definition and significant subdivisions
§ 1:35 Main factors or elements of claim

§ 1:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 1:37 Types of relief available
§ 1:38 Defenses available

§ 1:39 Evidence required to support advertising claims
based on tests

§ 1:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 1:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 1:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 1:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 1:44 Basic principles
§ 1:45 Constitutional sources

XXV1



TaBLE oF CONTENTS

§ 1:46 Codified sources
§ 1:47 Case law sources

B. TYPES

§ 1:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 1:49 Main sources of law relating to sale of artworks
§ 1:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 1:51 Relationship between dealer and artist
§ 1:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 1:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 1:54 Legal issues regarding “stolen” artworks

CHAPTER 2. AUSTRALIA

I. MEDIA LAW

A. SOURCES

§ 2:1 Basic principles

§ 2:2 Constitutional sources
§ 2:3 Codified sources

§ 2:4 Case law sources

B. REGULATORY FRAMEWORK

§ 2:5 For publishing industry

§2:6 For broadcasting industry

§ 2:7 For online services

§ 2:8 Regulators and their core competencies

§2:9 Public sector in the media industry

§ 2:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 2:11 Main sources of law

XXVIii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 2:12 Definition and significant subdivisions
§ 2:13 Main factors or elements of a claim

§ 2:14 Types of relief available

§ 2:15 Defenses available

§ 2:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 2:17 Main sources of law

§ 2:18 Definition and significant subdivisions
§ 2:19 Main factors or elements of claim

§ 2:20 Types of relief available

§ 2:21 Defenses available

§ 2:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 2:23 Main sources of law

§ 2:24  Protection of right of publicity after death
§ 2:25 Main factors or elements of claim

§ 2:26 Types of relief available

§ 2:27 Defenses available

§ 2:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 2:29 Basic principles

§ 2:30 Constitutional sources
§ 2:31 Codified sources

§ 2:32 Case law sources

B. FALSE ADVERTISING

§ 2:33 Main sources of law
§ 2:34 Definition and significant subdivisions
§ 2:35 Main factors or elements of claim

§ 2:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 2:37 Types of relief available
§ 2:38 Defenses available

§ 2:39 Evidence required to support advertising claims
based on tests

§ 2:40 Time period for asserting a claim

XXVIii



TaBLE oF CONTENTS

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 2:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 2:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 2:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES

§ 2:44 Basic principles

§ 2:45 Constitutional sources
§ 2:46 Codified sources

§ 2:47 Case law sources

B. TYPES
§ 2:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 2:49 Main sources of law relating to sale of artworks
§ 2:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 2:51 Relationship between dealer and artist
§ 2:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 2:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 2:54  Legal issues regarding “stolen” artworks

CHAPTER 3. AUSTRIA

I. MEDIA LAW

A. SOURCES
§ 3:1 Basic principles

XXIX



MEeDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 3:2 Constitutional sources
§ 3:3 Codified sources
§ 3:4 Case law sources

B. REGULATORY FRAMEWORK

§ 3:5 For the publishing industry

§ 3:6 For the broadcasting industry

§ 3:7 For online services

§3:8 Regulators and their core competencies

§3:9 Public sector in the media industry

§ 3:10  Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 3:11 Main sources of law

§ 3:12 Definition and significant subdivisions
§ 3:13 Main factors or elements of claim

§ 3:14 Types of relief available

§ 3:15 Defenses available

§ 3:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 3:17 Main sources of law

§ 3:18 Definition and significant subdivisions
§ 3:19 Main factors or elements of claim

§ 3:20 Types of relief available

§ 3:21 Defenses available

§ 3:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 3:23 Main sources of law

§ 3:24  Protection of right of publicity after death
§ 3:25 Main factors or elements of claim

§ 3:26 Types of relief available

§ 3:27 Defenses available

§ 3:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 3:29 Basic principles
§ 3:30 Constitutional sources

XXX



TaBLE oF CONTENTS

§ 3:31 Codified sources
§ 3:32 Case law sources

B. FALSE ADVERTISING

§ 3:33 Main sources of law

§ 3:34 Definition and significant subdivisions

§ 3:35 Main factors or elements of claim

§ 3:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 3:37 Types of relief available

§ 3:38 Defenses available

§ 3:39 Evidence required to support advertising claims
based on tests

§ 3:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 3:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 3:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 3:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES

§ 3:44 Basic principles

§ 3:45 Constitutional sources
§ 3:46 Codified sources

§ 3:47 Case law sources

B. TYPES

§ 3:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 3:49 Main sources of law relating to sale of artworks
§ 3:50 Sources of law for artists’ rights

B. RELATIONSHIPS
§ 3:51 Relationship between dealer and artist

XXX1



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 3:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 3:563 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 3:54 Legal issues regarding “stolen” artworks

CHAPTER 4. BELGIUM

I. MEDIA LAW
A. SOURCES

§ 4:1 Basic principles

§ 4:2 Constitutional sources
§ 4:3 Codified sources

§ 4:4 Case law sources

B. REGULATORY FRAMEWORK

§ 4:5 For publishing industry

§ 4:6 For broadcasting industry

§ 4:7 For online services

§ 4:8 Regulators and their core competences

§4:9 Public sector in the media industry

§ 4:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 4:11 Main sources of law

§ 4:12 Definition and significant subdivisions
§ 4:13 Main factors or elements of claim

§ 4:14 Types of relief available

§ 4:15 Defenses available

§ 4:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 4:17 Main sources of law

§ 4:18 Definition and significant subdivisions
§ 4:19 Main factors or elements of claim

§ 4:20 Types of relief available

§ 4:21 Defenses available

§ 4:22 Time period for asserting claim

XXXI11



TaBLE oF CONTENTS

E. RIGHT OF PUBLICITY

§ 4:23 Main sources of law

§ 4:24  Protection of right of publicity after death
§ 4:25 Main factors or elements of claim

§ 4:26  Types of relief available

§ 4:27 Defenses available

§ 4:28 Time period for asserting claim

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 4:29 Basic principles

§ 4:30 Constitutional sources
§ 4:31 Codified sources

§ 4:32 Case law sources

B. FALSE ADVERTISING

§ 4:33 Main sources of law

§ 4:34 Definition and significant subdivisions

§ 4:35 Main factors or elements of claim

§ 4:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 4:37 Types of relief available

§ 4:38 Defenses available

§ 4:39 Evidence required to support advertising claims
based on test

§ 4:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 4:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 4:42 Permissibility of using another party’s copyright
work in advertising without that party’s
authorization

§ 4:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

§ 4:44 Basic principles
§ 4:45 Constitutional sources
§ 4:46 Codified sources

§ 4:47 Case law sources

XXX111



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 4:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 4:49 Main sources of law relating to sale of artworks
§ 4:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 4:51 Relationship between dealer and artist
§ 4:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 4:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 4:54 Legal issues regarding “stolen” artworks

CHAPTER 5. BRAZIL

I. MEDIA LAW

A. SOURCES

§ 5:1 Basic principles

§ 5:2 Constitutional sources
§ 5:3 Codified sources

§ 5:4 Case law sources

B. REGULATORY FRAMEWORK

§5:5 For publishing industry

§5:6 For broadcasting industry

§ 5:7 For online services

§5:8 Regulators and their core competencies
§5:9 Public sector in the media industry

§ 5:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 5:11 Main sources of law

§ 5:12 Definition and significant subdivisions
§ 5:13 Main factors or elements of claim

§ 5:14 Types of relief available

XXX1V



TaBLE oF CONTENTS

§ 5:15 Defenses available
§ 5:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 5:17 Main sources of law

§ 5:18 Definition and significant subdivisions
§ 5:19 Main factors or elements of claim

§ 5:20 Types of relief available

§ 5:21 Defenses available

§ 5:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 5:23 Main sources of law

§ 5:24  Protection of right of publicity after death
§ 5:25 Main factors or elements of claim

§ 5:26 Types of relief available

§ 5:27 Defenses available

§ 5:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 5:29 Basic principles

§ 5:30 Constitutional sources
§ 5:31 Codified sources

§ 5:32 Case law sources

B. FALSE ADVERTISING

§ 5:33 Main sources of law

§ 5:34 Definition and significant subdivisions

§ 5:35 Main factors or elements of claim

§ 5:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 5:37 Types of relief available

§ 5:38 Defenses available

§ 5:39 Evidence required to support advertising claims
based on tests

§ 5:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 5:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

XXXV



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 5:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 5:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES

§ 5:44 Basic principles

§ 5:45 Constitutional sources

§ 5:46 Codified sources

§ 5:47 Case law sources

B. TYPES
§ 5:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 5:49
§ 5:50

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

B. RELATIONSHIPS

§ 5:51
§ 5:52

Relationship between dealer and artist
Relationship between purchaser and dealer

C. ART AUCTIONS

§ 5:53

D.

§ 5:54

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 5A. BULGARIA
I. MEDIA LAW

A. SOURCES
§ 5A:1 Basic principles
§ 5A:2 Constitutional sources
§ 5A:3 Codified sources and secondary legislation
§ 5A:4 Case law sources

XXXV1



TaBLE oF CONTENTS

B.

§ 5A:5
§ 5A:6
§ BA:7
§ 5A:8
§ 5A:9

C.

§ 5A:10
§ 5A:11
§ 5A:12
§ 5A:13
§ 5A:14
§ hA:15

D.

§ 5A:16
§ 5A:17
§ 5A:18
§ 5A:19
§ 5A:20
§ 5A:21

E.

§ 5A:22
§ 5A:23
§ 5A:24
§ 5A:25
§ 5A:26
§ BA:27

REGULATORY FRAMEWORK

Publishing industry

Broadcasting industry

Online services

Regulators and core competencies
Public sector in media industry

DEFAMATION AND INSULT

Sources of law

Definition and significant subdivisions
Elements of claim

Types of relief available

Defenses available

Period for asserting claim

INVASION OF PRIVACY

Sources of law

Definition and significant subdivisions
Elements of claim

Relief available

Defenses available

Period for asserting claim

RIGHT OF PUBLICITY

Sources of law

Right of publicity after death
Elements of claim

Relief available

Defenses available

Period for asserting claim

II. ADVERTISING LAW

A.

§ 5A:28
§ 5A:29
§ 5A:30
§ 5A:31

B.

§ 5A:32
§ 5A:33

SOURCES OF LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Sources of law
Definition and subdivisions

XXXVIil



MEDIA, ADVERTISING, & ENTERTAINMENT LaAw

§ 5A:34 Competition law

§ 5A:35 Defenses available

§ 5A:36 Evidence required

§ 5A:37 Period for asserting claim

C. THIRD-PARTY TRADE MARKS AND
COPYRIGHT IN ADVERTISING

§ 5A:38 Use of trade mark without authorization
§ 5A:39 Use of copyrighted work without authorization

§ 5A:40 Period for asserting trade mark or copyright
infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 5A:41 Basic principles

§ 5A:42 Constitutional sources
§ 5A:43 Codified sources

§ 5A:44 Case law sources

B. TYPES OF ENTERTAINMENT LAW
§ 5A:45 Legal matters

IV. ART LAW
A. SOURCES

§ 5A:46 Sale of artworks
§ 5A:47 Sources of law for artist rights

B. RELATIONSHIPS

§ 5A:48 Dealer and artist
§ 5A:49 Purchaser and dealer

C. AUCTIONS

§ 5A:50 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS
§ 5A:51 Legal issues

XXXViii



TaBLE oF CONTENTS

CHAPTER 6. CANADA (EXCLUDING
THE PROVINCE OF QUEBEC)

I. MEDIA LAW
A. SOURCES

§ 6:1 Basic principles

§ 6:2 Constitutional sources
§ 6:3 Codified sources

§ 6:4 Case law sources

B. REGULATORY FRAMEWORK

§6:5 For publishing industry

§ 6:6 For broadcasting industry

§6:7 For online services

§6:8 Regulators and their core competencies

§6:9 Public sector in the media industry

§ 6:10 Split of legislative/regulatory authority between
the federal government and individual provinces

C. DEFAMATION

§ 6:11 Main sources of law

§ 6:12 Definition and significant subdivisions
§ 6:13 Main factors or elements of claim

§ 6:14 Types of relief available

§ 6:15 Defenses available

§ 6:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 6:17 Main sources of law

§ 6:18 Definition and significant subdivisions
§ 6:19 Main factors or elements of claim

§ 6:20 Types of relief available

§ 6:21 Defences available

§ 6:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 6:23 Main sources of law

§ 6:24 Protection of right of publicity after death
§ 6:25 Main factors or elements of claim

§ 6:26 Types of relief available

§ 6:27 Defenses available

XXX1X



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 6:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 6:29 Basic principles
§ 6:30 Constitutional sources
§ 6:31 Codified sources

§ 6:32 Case law sources

B. FALSE ADVERTISING

§ 6:33 Main sources of law
§ 6:34 Definition and significant subdivisions
§ 6:35 Main factors or elements of claim

§ 6:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 6:37 Types of relief available
§ 6:38 Defenses available

§ 6:39 Evidence required to support advertising claims
based on tests

§ 6:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 6:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 6:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 6:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 6:44 Basic principles
§ 6:45 Constitutional sources
§ 6:46 Codified sources

§ 6:47 Case law sources

B. TYPES

§ 6:48 Legal matters characterized as entertainment law

x1



TaBLE oF CONTENTS

IV. ART LAW
A. SOURCES

§ 6:49 Main sources of law relating to sale of artworks
§ 6:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 6:51 Relationship between dealer and artist
§ 6:52 Relationship between purchaser and dealer
§ 6:53 Relationship between artist and “producers”

C. ART AUCTIONS

§ 6:54 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 6:55 Legal issues regarding “stolen” artworks

CHAPTER 7. CHINA, PEOPLE’S
REPUBLIC OF

I. MEDIA LAW
A. SOURCES

§ 7:1 Basic principles

§ 7:2 Constitutional sources
§ 7:3 Codified sources

§ 7:4 Case law sources

B. REGULATORY FRAMEWORK

§7:5 For publishing industry

§7:6 For broadcasting industry

§ 7.7 For online services

§7:8 Regulators and their core competencies
§7:9 Public sector in the media industry

§ 7:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 7:11 Main sources of law
§ 7:12 Definition and significant subdivisions
§ 7:13 Main factors or elements of claim

xli



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 7:14 Types of relief available
§ 7:15 Defenses available
§ 7:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 7:17 Main sources of law

§ 7:18 Definition and significant subdivisions
§ 7:19 Main factors or elements of claim

§ 7:20 Types of relief available

§ 7:21 Defenses available

§ 7:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 7:23 Main sources of law

§ 7:24 Protection of right of publicity after death
§ 7:25 Main factors or elements of claim

§ 7:26 Types of relief available

§ 7:27 Defenses available

§ 7:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 7:29 Basic principles

§ 7:30 Constitutional sources
§ 7:31 Codified sources

§ 7:32 Case law sources

B. FALSE ADVERTISING

§ 7:33 Main sources of law

§ 7:34 Definition and significant subdivisions

§ 7:35 Main factors or elements of claim

§ 7:.36 Examples of claims found false or misleading and
claims found not false or misleading

§ 7:37 Types of relief available

§ 7:.38 Defenses available

§ 7:39 Evidence required to support advertising claims
based on tests

§ 7:40 Time period for asserting claim

C. ADVERTISING CODE OF CONDUCT

§ 7:41 Contents of advertisements

xlii



TaBLE oF CONTENTS

§ 7:42  Advertisement publication registration
§ 7:43 Advertisements for specific products

§ 7:44 Advertising spokesperson

§ 7:45 Minor protection

§ 7:46 Internet advertising.

D. THIRD PARTY TRADEMARKS,
COPYRIGHTS AND PATENTS IN
ADVERTISING

§ 7:47 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 7:48 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 7:49 Permissibility of using another party’s patent
work in advertising without that party’s
authorization

§ 7:50 Time period for asserting claim of trademark
infringement, copyright infringement, or patent

infringement
IIT. ENTERTAINMENT LAW
A. SOURCES

§ 7:51 Basic principles

§ 7:52 Constitutional sources
§ 7:53 Codified sources

§ 7:54 Case law sources

B. TYPES

§ 7:55 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 7:56 Main sources of law relating to sale of artworks
§ 7:57 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 7:58 Relationship between dealer and artist
§ 7:59 Relationship between purchaser and dealer

xliii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

C. ART AUCTIONS

§ 7:60 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 7:61 Legal issues regarding “stolen” artworks

CHAPTER 8. COLOMBIA

I. MEDIA LAW
A. SOURCES

§ 8:1 Basic principles

§ 8:2 Constitutional sources
§ 8:3 Codified sources

§ 8:4 Case law sources

B. REGULATORY FRAMEWORK

§ 8:5 Publishing industry

§ 8:6 Broadcasting industry

§ 8:7 Online services

§ 8:8 Regulators and their core competencies
§ 8:9 Public sector in the media industry

§ 8:10 Divergence of legislative/regulatory authority
between the federal government and individual
states

C. DEFAMATION

§ 8:11 Main sources of law

§ 8:12 Definition and significant subdivisions
§ 8:13 Main factors or elements of claim

§ 8:14 Types of relief available

§ 8:15 Defenses available

§ 8:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 8:17 Main sources of law

§ 8:18 Definition and significant subdivisions
§ 8:19 Main factors or elements of claim

§ 8:20 Types of relief available

§ 8:21 Defense available

§ 8:22 Time period for asserting claim

xliv



TaBLE oF CONTENTS

E. RIGHT OF PUBLICITY

§ 8:23 Main sources of law

§ 8:24 Protection right of publicity after death
§ 8:25 Main factors or elements of claim

§ 8:26 Types of relief available

§ 8:27 Defense available

§ 8:28 Time period for asserting claim

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 8:29 Basic principles

§ 8:30 Constitutional sources
§ 8:31 Codified sources

§ 8:32 Case law sources

B. FALSE ADVERTISING

§ 8:33 Main sources of law

§ 8:34 Definition and significant subdivisions

§ 8:35 Main factors or elements of claim

§ 8:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 8:37 Types of relief available

§ 8:38 Defense available

§ 8:39 Evidence required to support advertising claims
based on tests

§ 8:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 8:41 Permission for using a third party’s trademark in
advertising without that party’s authorization

§ 8:42 Permission for using a third party’s copyrighted
work in advertising without authorization

§ 8:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 8:44 Basic principles
§ 8:45 Constitutional sources
§ 8:46 Codified sources

xlv



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 8:47 Case law sources

B. TYPES

§ 8:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES
§ 8:49 Main sources of law relative to artwork sale
§ 8:50 Sources of law for artists’ rights
B. RELATIONSHIPS
§ 8:51 Relationship between dealer and artist
§ 8:52 Relationship between purchaser and dealer
C. ART AUCTIONS

§ 8:53 Laws relating to auctions and auction houses

D. “STOLEN” ART WORKS.

§ 8:54 Legal issues regarding “stolen” artworks

CHAPTER 9. CZECH REPUBLIC

I. MEDIA LAW

A. SOURCES

§ 9:1 Basic principles

§ 9:2 Constitutional sources
§ 9:3 Codified sources

§ 9:4 Case law sources

B. REGULATORY FRAMEWORK

§ 9:5 For publishing industry

§ 9:6 For broadcasting industry

§ 9:7 For online services

§9:8 Regulators and their core competencies

§9:9 Public sector in the media industry

§ 9:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 9:11 Main sources of law

xlvi



TaBLE oF CONTENTS

§ 9:12 Definition and significant subdivisions
§ 9:13 Main factors or elements of claim

§ 9:14 Types of relief available

§ 9:15 Defenses available

§9:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 9:17 Main sources of law

§ 9:18 Definition and significant subdivisions
§ 9:19 Main factors or elements of claim

§ 9:20 Types of relief available

§ 9:21 Defenses available

§ 9:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 9:23 Main sources of law

§ 9:24 Protection of right of publicity after death
§ 9:25 Main factors or elements of claim

§ 9:26 Types of relief available

§ 9:27 Defenses available

§ 9:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 9:29 Basic principles

§ 9:30 Constitutional sources
§ 9:31 Codified sources

§ 9:32 Case law sources

B. FALSE ADVERTISING

§ 9:33 Main sources of law
§ 9:34 Definition and significant subdivisions
§ 9:35 Main factors or elements of claim

§ 9:36 Examples of claims found false or misleading and
claims found not false or misleading

§ 9:37 Types of relief available
§ 9:38 Defenses available

§ 9:39 Evidence required to support advertising claims
based on tests

§ 9:40 Time period for asserting claim

xlvii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 9:41 Permissibility of using another party’s trademark
in advertising without that party’s authorization

§ 9:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 9:43 Time period for asserting a claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES

§ 9:44 Basic principles

§ 9:45 Constitutional sources
§ 9:46 Codified sources

§ 9:47 Case law sources

B. TYPES

§ 9:48 Legal matters characterized as entertainment law

IV. ART LAW
A. SOURCES

§ 9:49 Main sources of law relating to sale of artworks
§ 9:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 9:51 Relationship between dealer and artist
§ 9:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 9:563 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 9:54 Legal issues regarding “stolen” artworks

CHAPTER 10. DENMARK

I. MEDIA LAW

A. SOURCES
§ 10:1 Basic principles

xlviii



TaBLE oF CONTENTS

§ 10:2

Constitutional sources

§ 10:3 Codified sources
§ 10:4 Case law sources

B.

§ 10:5
§ 10:6
§ 10:7
§ 10:8
§ 10:9
§ 10:10

C.

§ 10:11
§ 10:12
§ 10:13
§ 10:14
§ 10:15
§ 10:16

D.

§10:17
§10:18
§10:19
§ 10:20
§ 10:21
§ 10:22

E.

§ 10:23
§ 10:24
§ 10:25
§ 10:26
§ 10:27
§ 10:28

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 10:29
§10:30

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources

xlix



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 10:31 Codified sources
§ 10:32 Case law sources

B. FALSE ADVERTISING

§ 10:33 Main sources of law

§ 10:34 Definition and significant subdivisions

§ 10:35 Main factors or elements of claim

§ 10:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 10:37 Types of relief available

§ 10:38 Defenses available

§ 10:39 Evidence required to support advertising claims
based on tests

§ 10:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 10:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 10:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 10:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 10:44 Basic principles

§ 10:45 Constitutional sources
§ 10:46 Codified sources

§ 10:47 Case law sources

B. TYPES
§ 10:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 10:49 Main sources of law relating to sale of artworks
§ 10:50 Sources of law for artists’ rights

1



TaBLE oF CONTENTS

B.

§ 10:51
§ 10:52

C.

§ 10:53

D.

§ 10:54

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 11. ECUADOR
I. MEDIA LAW

A.

§11:1
§ 11:2
§ 11:3
§11:4

B.

§ 11:5
§ 11:6
§ 11:7
§ 11:8
§ 11:9
§ 11:10

C.

§ 11:11
§ 11:12
§ 11:13
§ 11:14
§ 11:15
§ 11:16

§ 11:17
§ 11:18
§ 11:19

SOURCES

Basic principles
Constitutional sources
Codified sources
Cases or law sources

REGULATORY FRAMEWORK

Publishing industry

Broadcasting industry

Online services

Regulators and their core competencies
Public sector in the media industry

Split legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of the law

Definitions and significant subdivisions
Main factors or elements of claims
Types of relief available

Defense available

Time period for asserting the claim

INVASION OF PRIVACY

Main sources of law
Definition and significant subdivisions
Main factors or elements of a claim



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 11:20 Types of relief available
§ 11:21 Defenses available
§ 11:22  Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 11:23 Main sources

§ 11:24  Protection of right to publicity after death
§ 11:25  Main factors of the claim

§ 11:26  Types of relief available

§ 11:27 Defense available

§ 11:28 Time period for asserting the claim

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 11:29  Basic principles
§ 11:30  Constitutional sources
§ 11:31  Codified sources

§ 11:32 Case law sources

B. FALSE ADVERTISING

§ 11:33 Main sources of law
§ 11:34  Definitions and significant subdivisions
§ 11:35 Main factors or elements of the claim

§ 11:36  Examples of claims found false or misleading
and claims found not false or misleading

§ 11:37  Types of relief available
§ 11:38 Defense available

§ 11:39 Evidence required to support claims against
advertisement

§ 11:40 Time period for lodging claims

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS USED IN ADVERTISING

§ 11:41 Permissibility of using another party’s
trademark in advertising without the party’s
authorization

§ 11:42 Permissibility of using another’s copyrighted
work in advertising without the owner’s
authorization

§ 11:43 Time period for lodging claims about trademark
or copyright infringement

lii



TaBLE oF CONTENTS

III. ENTERTAINMENT LAW

A.

§ 11:44
§ 11:45
§ 11:46
§ 11:47

B.

§ 11:48

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters regarding the entertainment law

IV. ART LAW

A.

§ 11:49

B.

§ 11:50
§ 11:51

C.

§ 11:52

D.

§ 11:53

SOURCES

Main sources of law relating to the sale of
artwork

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

STOLEN ARTWORK

Legal issues regarding stolen artwork

CHAPTER 11A. ESTONIA
I. MEDIA LAW

A.

§ 11A:1
§ 11A:2
§ 11A:3
§ 11A:4

B.

§ 11A:5
§ 11A:6
§ 11A:7
§ 11A:8

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

liii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 11A:9 Public sector in the media industry

§ 11A:10  Split of legislative/regulatory authority
between the federal government and
individual states

C. DEFAMATION

§ 11A:11  Main sources of law

§ 11A:12 Definition and significant subdivisions
§ 11A:13 Main factors or elements of claim

§ 11A:14  Types of relief available

§ 11A:15 Defenses available

§ 11A:16  Time period for asserting claim

D. INVASION OF PRIVACY

§ 11A:17 Main sources of law

§ 11A:18 Definition and significant subdivisions
§ 11A:19 Main factors or elements of claim

§ 11A:20 Types of relief available

§ 11A:21 Defenses available

§ 11A:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 11A:23 Main sources of law

§ 11A:24  Protection of right of publicity after death
§ 11A:25  Main factors or elements of claim

§ 11A:26  Types of relief available

§ 11A:27 Defenses available

§ 11A:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 11A:29 Basic principles

§ 11A:30 Constitutional sources
§ 11A:31 Codified sources

§ 11A:32 Case law sources

B. FALSE ADVERTISING

§ 11A:33 Main sources of law

§ 11A:34 Definition and significant subdivisions

§ 11A:35 Main factors or elements of claim

§ 11A:36 Examples of claims found false or misleading
and claims found not false or misleading

liv



TaBLE oF CONTENTS

§ 11A:37 Types of relief available

§ 11A:38 Defenses available

§ 11A:39 Evidence required to support advertising
claims based on tests

§ 11A:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 11A:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 11A:42  Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 11A:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 11A:44  Basic principles

§ 11A:45 Constitutional sources
§ 11A:46  Codified sources

§ 11A:47 Case law sources

B. TYPES
§ 11A:48 Legal matters characterized as entertainment
law

IV. ART LAW

A. SOURCES
§ 11A:49 Main sources of law relating to sale of
artworks

§ 11A:50 Sources of law for artists’ rights

B. RELATIONSHIPS
§ 11A:51 Relationship between dealer and artist

C. ART AUCTIONS

§ 11A:52 Laws relating to auctions and auction houses

D. “STOLEN” ART WORKS

§ 11A:53 Legal issues regarding “stolen” artworks

Iv



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

CHAPTER 12. EUROPEAN UNION

I. MEDIA LAW
A. SOURCES

§ 12:1 Basic principles

§ 12:2 Constitutional sources
§ 12:3 Codified sources

§ 12:4 Case law sources

B. REGULATORY FRAMEWORK

§12:5 Publishing industry

§ 12:6 Broadcasting industry

§ 12:7 Online services

§12:8 Regulators and their core competencies

§ 12:9 Public sector in the media industry

§ 12:10 Split of legislative/regulatory authority between
the EU and individual states

C. DEFAMATION

§ 12:11 Main sources of law

§ 12:12  Definition and significant subdivisions
§ 12:13 Main factors or elements of claim

§ 12:14 Types of relief available

§ 12:15 Defences available

§ 12:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 12:17 Main sources of law

§ 12:18 Definition and significant subdivisions
§ 12:19 Main factors or elements of claim

§ 12:20 Types of relief available

§ 12:21 Defences available

§ 12:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 12:23 Main sources of law

§ 12:24  Protection of right of publicity after death
§ 12:25 Main factors or elements of claim

§ 12:26  Types of relief available

§ 12:27 Defences available

§ 12:28 Time period for asserting claim

Ivi



TaBLE oF CONTENTS

II. ADVERTISING LAW

A.

§ 12:29
§ 12:30
§ 12:31
§ 12:32

B.

§ 12:33
§ 12:34
§ 12:35
§ 12:36

§ 12:37
§ 12:38
§ 12:39

§ 12:40

C.

§ 12:41

§ 12:42

§ 12:43

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found to be misleading and
claims found not to be misleading

Types of relief available

Defences available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement and
damages

III. ENTERTAINMENT LAW

A.

§ 12:44
§ 12:45
§ 12:46
§ 12:47

B.

§ 12:48

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

lvii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

IV. ART LAW
A. SOURCES

§ 12:49 Main sources of law relating to sale of artworks
§ 12:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 12:51 Relationship between dealer and artist
§ 12:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 12:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 12:54 Legal issues regarding “stolen” artworks

CHAPTER 12A. FINLAND

I. MEDIA LAW
A. SOURCES

§ 12A:1  Basic principles

§ 12A:2 Constitutional sources
§ 12A:3 Codified sources

§ 12A:4 Case law sources

B. REGULATORY FRAMEWORK

§ 12A:5 For publishing industry

§ 12A:6 For broadcasting industry

§ 12A:7 For online services

§ 12A:8 Regulators and their core competences

§ 12A:9 Public sector in the media industry

§ 12A:10 Split of legislative/regulatory authority
between the federal government and
individual states

C. DEFAMATION

§ 12A:11 Main sources of law

§ 12A:12 Definition and significant subdivisions
§ 12A:13 Main factors or elements of claim

§ 12A:14 Types of relief available

§ 12A:15 Defenses available

lviii



TaBLE oF CONTENTS

§ 12A:16

D.

§ 12A:17
§ 12A:18
§ 12A:19
§ 12A:20
§ 12A:21
§ 12A:22

E.

§ 12A:23
§ 12A:24
§ 12A:25
§ 12A:26
§ 12A:27
§ 12A:28

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 12A:29
§ 12A:30
§ 12A:31
§ 12A:32

B.

§ 12A:33
§ 12A:34
§ 12A:35
§ 12A:36

§ 12A:37
§ 12A:38
§ 12A:39
§ 12A:40

C.

§ 12A:41

SOURCES

Basic Principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and of claims not found false or misleading

Types of relief available

Defenses available

Evidence required to support advertising
claims based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

lix



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 12A:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 12A:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW
A. SOURCES

§ 12A:44  Basic principles

§ 12A:45 Constitutional sources
§ 12A:46 Codified sources

§ 12A:47 Case law sources

B. TYPES
§ 12A:48 Legal matters characterized as entertainment
law

IV. ART LAW

A. SOURCES
§ 12A:49 Main sources of law relating to sale of
artworks

§ 12A:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 12A:51 Relationship between dealer and artist
§ 12A:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 12A:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 12A:54 Legal issues regarding “stolen” artworks

CHAPTER 13. FRANCE

I. MEDIA LAW

A. SOURCES

§ 13:1 Basic principles
§ 13:2 Constitutional sources
§ 13:3 Codified sources

Ix



TaBLE oF CONTENTS

§ 13:4 Case law sources

B.

§ 13:5
§ 13:6
§ 13:7
§ 13:8
§ 13:9
§ 13:10

C.

§ 13:11
§ 13:12
§ 13:13
§ 13:14
§ 13:15
§ 13:16

D.

§ 13:17
§13:18
§13:19
§ 13:20
§ 13:21
§ 13:22

E.

§ 13:23
§ 13:24
§ 13:25
§ 13:26
§ 13:27
§ 13:28

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies
Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 13:29
§ 13:30
§13:31
§ 13:32

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

Ixi



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

B. FALSE ADVERTISING

§ 13:33 Main sources of law

§ 13:34 Definition and significant subdivisions

§ 13:35 Main factors or elements of claim

§ 13:36  Examples of claims found false or misleading
and claims found not false or misleading

§ 13:37 Types of relief available

§ 13:38 Defenses available

§ 13:39 Evidence required to support advertising claims
based on tests

§ 13:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 13:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 13:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 13:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 13:44 Basic principles

§ 13:45 Constitutional sources
§ 13:46 Codified sources

§ 13:47 Case law sources

B. TYPES
§ 13:48 Legal matters characterized as entertainment
law

IV. ART LAW
A. SOURCES

§ 13:49 Main sources of law relating to sale of artworks
§ 13:50 Sources of law for artists’ rights

B. RELATIONSHIPS
§ 13:51 Relationship between dealer and artist

Ixii



TaBLE oF CONTENTS

§ 13:52

C.

§ 13:53

D.

§ 13:54

Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 14. GERMANY
I. MEDIA LAW

A.

§ 14:1
§ 14:2
§ 14:3
§14:4

B.

§ 14:5
§ 14:6
§ 14:7
§ 14:8
§ 14:9
§ 14:10

C.

§ 14:11
§ 14:12
§ 14:13
§ 14:14
§ 14:15
§ 14:16

§ 14:17
§ 14:18
§ 14:19
§ 14:20
§ 14:21
§ 14:22

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

Ixiii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

E. RIGHT OF PUBLICITY

§ 14:23 Main sources of law

§ 14:24  Protection of right of publicity after death
§ 14:25 Main factors or elements of claim

§ 14:26  Types of relief available

§ 14:27 Defenses available

§ 14:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 14:29 Basic principles
§ 14:30 Constitutional sources
§ 14:31 Codified sources

§ 14:32 Case law sources

B. FALSE ADVERTISING

§ 14:33 Main sources of law

§ 14:34 Definition and significant subdivisions

§ 14:35 Main factors or elements of claim

§ 14:36  Examples of claims found false or misleading
and claims found not false or misleading

§ 14:37 Types of relief available

§ 14:38 Defenses available

§ 14:39 Evidence required to support advertising claims
based on tests

§ 14:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 14:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 14:42  Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 14:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES
§ 14:44 Basic principles

Ixiv



TaBLE oF CONTENTS

§ 14:45
§ 14:46
§ 14:47

B.

§ 14:48

Constitutional sources
Codified sources
Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 14:49
§ 14:50

B.

§ 14:51
§ 14:52

C.

§ 14:53

D.

§ 14:54

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 14A. GREECE
I. MEDIA LAW

A.

§ 14A:1
§ 14A:2
§ 14A:3
§ 14A:4

B.

§ 14A:5
§ 14A:6
§ 14A:7
§ 14A:8
§ 14A:9

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For the publishing industry

For broadcasting industry

For online services

Regulators and their core competencies
Public sector in the media industry

Ixv



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 14A:10 Split of legislative/regulatory authority
between the federal government and
individual states

C. DEFAMATION

§ 14A:11 Main sources of law

§ 14A:12 Definition and significant subdivisions
§ 14A:13 Main factors or elements of claim

§ 14A:14 Types of relief available

§ 14A:15 Defenses available

§ 14A:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 14A:17 Main sources of law

§ 14A:18 Definition and significant subdivisions
§ 14A:19 Main factors or elements of claim

§ 14A:20 Types of relief available

§ 14A:21 Defenses available

§ 14A:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 14A:23 Main sources of law

§ 14A:24  Protection of right of publicity after death
§ 14A:25 Main factors or elements of claim

§ 14A:26  Types of relief available

§ 14A:27 Defenses available

§ 14A:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 14A:29 Basic principles

§ 14A:30 Constitutional sources
§ 14A:31 Codified sources

§ 14A:32 Case law sources

B. FALSE ADVERTISING

§ 14A:33 Main sources of law

§ 14A:34 Definition and significant subdivisions

§ 14A:35 Main factors or elements of claim

§ 14A:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 14A:37 Types of relief available

Ixvi



TaBLE oF CONTENTS

§ 14A:38 Defenses available

§ 14A:39 Evidence required to support advertising
claims based on tests

§ 14A:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 14A:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 14A:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 14A:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES

§ 14A:44 Basic principles

§ 14A:45 Constitutional sources
§ 14A:46 Codified sources

§ 14A:47 Case law sources

B. TYPES
§ 14A:48 Legal matters characterized as entertainment
law

IV. ART LAW

A. SOURCES
§ 14A:49 Main sources of law relating to sale of
artworks

§ 14A:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 14A:51 Relationship between dealer and artist
§ 14A:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 14A:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS
§ 14A:54 Legal issues regarding “stolen” artworks

Ixvii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

CHAPTER 15. HUNGARY

I. MEDIA LAW
A. SOURCES

§ 15:1 Basic principles

§ 15:2 Constitutional sources
§ 15:3 Codified sources

§ 15:4 Case law sources

B. REGULATORY FRAMEWORK

§ 15:5 For publishing industry

§ 15:6 For broadcasting industry

§ 15:7 For online services

§ 15:8 Regulators and their core competencies

§ 15:9 Public sector in the media industry

§ 15:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 15:11 Main sources of law

§ 15:12 Definition and significant subdivisions
§ 15:13 Main factors or elements of claim

§ 15:14 Types of relief available

§ 15:15 Defenses available

§ 15:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 15:17 Main sources of law

§ 15:18 Definition and significant subdivisions
§ 15:19 Main factors or elements of claim

§ 15:20 Types of relief available

§ 15:21 Defenses available

§ 15:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 15:23 Main sources of law

§ 15:24  Protection of right of publicity after death
§ 15:25 Main factors or elements of claim

§ 15:26 Types of relief available

§ 15:27 Defenses available

§ 15:28 Time period for asserting claim

Ixviii



TaBLE oF CONTENTS

II. ADVERTISING LAW

A.

§ 15:29
§ 15:30
§ 15:31
§ 15:32

B.

§ 15:33
§ 15:34
§ 15:35
§ 15:36

§ 15:37
§ 15:38
§ 15:39

§ 15:40

C.

§ 15:41

§ 15:42

§ 15:43

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions
Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available
Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A.

§ 15:44
§ 15:45
§ 15:46
§ 15:47

B.

§ 15:48

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

Ixix



MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

IV. ART LAW
A. SOURCES

§ 15:49 Main sources of law relating to sale of artworks
§ 15:50 Sources of law for artists’ rights

B. RELATIONSHIPS
§ 15:51 Relationship between dealer and artist
§ 15:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 15:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 15:54 Legal issues regarding “stolen” artworks

CHAPTER 16. INDIA

I. MEDIA LAW
A. SOURCES

§ 16:1 Basic principles

§ 16:2 Constitutional sources
§ 16:3 Codified sources

§ 16:4 Case law sources

B. REGULATORY FRAMEWORK

§ 16:5 For publishing industry

§ 16:6 For broadcasting industry

§ 16:7 For online services

§ 16:8 Regulators and their core competencies
§ 16:9 Public sector in the media industry

§ 16:10 Split of legislative/regulatory authority between
the federal government and individual states

C. DEFAMATION

§ 16:11 Main sources of law

§ 16:12 Definition and significant subdivisions
§ 16:13 Main factors or elements of claim

§ 16:14  Types of relief available

§ 16:15 Defenses available

Ixx



TaBLE oF CONTENTS

§ 16:16

D.

§ 16:17
§ 16:18
§ 16:19
§ 16:20
§ 16:21
§ 16:22

E.

§ 16:23
§ 16:24
§ 16:25
§ 16:26
§ 16:27
§ 16:28

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 16:29
§ 16:30
§ 16:31
§ 16:32

B.

§ 16:33
§ 16:34
§16:35
§ 16:36

§ 16:37
§ 16:38
§ 16:39

§ 16:40

C.

§ 16:41

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Ixxi



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 16:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 16:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 16:44 Basic principles

§ 16:45 Constitutional sources
§ 16:46 Codified sources

§ 16:47 Case law sources

B. TYPES
§ 16:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 16:49 Main sources of law relating to sale of artworks
§ 16:50 Sources of law for artists’ rights

§ 16:51 Relationship between dealer and artist

§ 16:52 Relationship between purchaser and dealer

B. ART AUCTIONS

§ 16:53 Laws relating to auctions and auction houses

C. “STOLEN” ART WORKS

§ 16:54 Legal issues regarding “stolen” artworks

CHAPTER 17. IRELAND

I. MEDIA LAW

A. SOURCES

§ 17:1 Basic principles

§ 17:2 Constitutional sources
§ 17:3 Codified sources

§ 17:4 Case law sources

B. REGULATORY FRAMEWORK
§ 17:5 For publishing industry

Ixxii



TaBLE oF CONTENTS

§17:6
§ 17:7
§17:8
§17:9
§ 17:10

C.

§17:11
§17:12
§17:13
§17:14
§17:15
§17:16

D.

§ 17:17
§17:18
§17:19
§17:20
§17:21
§17:22

E.

§ 17:23
§ 17:24
§ 17:25
§17:26
§ 17:27
§17:28

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§17:29
§17:30
§17:31
§17:32

B.

§ 17:33
§ 17:34

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions

Ixxiii



MEeDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 17:35 Main factors or elements of claim

§ 17:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 17:37 Types of relief available
§ 17:38 Defenses available

§ 17:39 Evidence required to support advertising claims
based on tests

§ 17:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 17:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 17:42  Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 17:43 Time period for asserting claim of trademark
infringement or copyright infringement

ITIT. ENTERTAINMENT LAW
A. SOURCES

§ 17:44 Basic principles

§ 17:45 Constitutional sources
§ 17:46 Codified sources

§ 17:47 Case law sources

B. TYPES
§ 17:48 Legal matters characterized as entertainment
law

IV. ART LAW
A. SOURCES

§ 17:49 Main sources of law relating to sale of artworks
§ 17:50  Sources of law for artists’ rights

B. RELATIONSHIPS

§ 17:51 Relationship between dealer and artist
§ 17:52 Relationship between purchaser and dealer

Ixxiv



TaBLE oF CONTENTS

C.

§ 17:53

D.

§ 17:54

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ART WORKS

Legal issues regarding “stolen” artworks

CHAPTER 18. ISRAEL
I. MEDIA LAW

A.

§18:1
§ 18:2
§18:3
§ 18:4

B.

§ 18:5
§ 18:6
§ 18:7
§ 18:8
§ 18:9
§ 18:10

C.

§18:11
§ 18:12
§ 18:13
§ 18:14
§ 18:15
§ 18:16

§ 18:17
§ 18:18
§ 18:19
§ 18:20
§ 18:21
§ 18:22

§ 18:23

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY
Main sources of law

Ixxv



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 18:24 Protection of right of publicity after death
§ 18:25 Main factors or elements of claim

§ 18:26  Types of relief available

§ 18:27 Defenses available

§ 18:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 18:29 Basic principles

§ 18:30 Constitutional sources
§ 18:31 Codified sources

§ 18:32 Case law sources

B. FALSE ADVERTISING

§ 18:33 Main sources of law

§ 18:34 Definition and significant subdivisions

§ 18:35 Main factors or elements of claim

§ 18:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 18:37 Types of relief available

§ 18:38 Defenses available

§ 18:39 Evidence required to support advertising claims
based on tests

§ 18:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 18:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 18:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 18:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 18:44 Basic principles
§ 18:45 Constitutional sources

§ 18:46 Codified sources
§ 18:47 Case law sources

Ixxvi



TaBLE oF CONTENTS

B.

§ 18:48

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 18:49
§ 18:50

B.

§ 18:51
§ 18:52

C.

§ 18:53

D.

§ 18:54

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 19. ITALY
I. MEDIA LAW

A.

§ 19:1
§ 19:2
§ 19:3
§ 19:4

B.

§ 19:5
§ 19:6
§ 19:7
§ 19:8
§ 19:9
§ 19:10

C.

§ 19:11

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies
Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Ixxvii



9:12
9:13
9:14
9:15
9

1
1
1
1
19:16

LN Y0P LR LR LR

D.

§ 19:17
§ 19:18
§ 19:19
§ 19:20
§ 19:21
§ 19:22

E.

§ 19:23
§ 19:24
§ 19:25
§ 19:26
§ 19:27
§ 19:28

MEDIA, ADVERTISING, & ENTERTAINMENT LaAw

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 19:29
§ 19:30
§ 19:31
§ 19:32

B.

§ 19:33
§ 19:34
§ 19:35
§ 19:36

§ 19:37
§ 19:38
§ 19:39

§ 19:40

C.

§ 19:41

Ixxviii

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s



TaBLE oF CONTENTS

trademark in advertising without that party’s
authorization

§ 19:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 19:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 19:44 Basic principles

§ 19:45 Constitutional sources
§ 19:46 Codified sources

§ 19:47 Case law sources

B. TYPES
§ 19:48 Legal matters characterized as entertainment
law

IV. ART LAW
A. SOURCES

§ 19:49 Main sources of law relating to sale of artworks
§ 19:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 19:51 Relationship between dealer and artist
§ 19:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 19:53 Laws relating to auctions and auction houses

D. “STOLEN” ART WORKS

§ 19:54 Legal issues regarding “stolen” artworks

CHAPTER 20. JAPAN

I. MEDIA LAW

A. SOURCES

§ 20:1 Basic principles
§ 20:2 Constitutional sources

Ixxix



§ 20:3
§ 20:4

B.

§ 20:5
§ 20:6
§ 20:7
§ 20:8
§ 20:9
§ 20:10

C.

§ 20:11
§ 20:12
§ 20:13
§ 20:14
§ 20:15
§ 20:16

D.

§ 20:17
§ 20:18
§ 20:19
§ 20:20
§ 20:21
§ 20:22

E.

§ 20:23
§ 20:24
§ 20:25
§ 20:26
§ 20:27
§ 20:28

MEDIA, ADVERTISING, & ENTERTAINMENT LAw

Codified sources
Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 20:29
§ 20:30
§ 20:31

Ixxx

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources



TaBLE oF CONTENTS

§ 20:32

B.

§ 20:33
§ 20:34
§ 20:35
§ 20:36

§ 20:37
§ 20:38
§ 20:39

§ 20:40

C.

§ 20:41

§ 20:42

§ 20:43

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 20:44
§ 20:45
§ 20:46
§ 20:47

B.

§ 20:48

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 20:49
§ 20:50

B.

§ 20:51

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist

Ixxxi



§ 20:52

C.

§ 20:53

D.

§ 20:54

MEDIA, ADVERTISING, & ENTERTAINMENT LAw

Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 21. KOREA
I. MEDIA LAW

A.

§ 21:1
§ 21:2
§21:3
§21:4

B.

§ 21:5
§ 21:6
§ 21:7
§21:8
§ 21:9
§ 21:10

C.

§ 21:11
§ 21:12
§ 21:13
§21:14
§ 21:15
§ 21:16

§ 21:17
§21:18
§21:19
§ 21:20
§ 21:21
§ 21:22

Ixxxii

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claims
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim



TaBLE oF CONTENTS

E.

§ 21:23
§21:24
§ 21:25
§ 21:26
§ 21:27
§ 21:28

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 21:29
§ 21:30
§ 21:31
§ 21:32

B.

§ 21:33
§ 21:34
§ 21:35
§ 21:36

§ 21:37
§ 21:38
§ 21:39

§ 21:40
§ 21:41

C.

§ 21:42

§ 21:43

§ 21:44

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

Recognition of damages amount

THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 21:45

Basic principles

Ixxxiii



§ 21:46
§ 21:47
§ 21:48

B.
§ 21:49

MEDIA, ADVERTISING, & ENTERTAINMENT LaAw

Constitutional sources
Codified sources
Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.
§ 21:50
§ 21:51
B.
§ 21:52
§ 21:53
§ 21:54
C.
§ 21:55

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer
Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 21A. LATVIA
I. MEDIA LAW

A.

§ 21A:1
§ 21A:2
§ 21A:3
§ 21A:4

B.

§ 21A:5
§ 21A:6
§ 21A:7
§ 21A:8
§ 21A:9
§ 21A:10

C.
§ 21A:11

Ixxxiv

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For on-line services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority
between the federal government and
individual states

DEFAMATION

Main sources of law



TaBLE oF CONTENTS

§ 21A:12
§ 21A:13
§ 21A:14
§ 21A:15
§ 21A:16

D.

§ 21A:17
§ 21A:18
§ 21A:19
§ 21A:20
§ 21A:21
§ 21A:22

E.

§ 21A:23
§ 21A:24
§ 21A:25
§ 21A:26
§ 21A:27
§ 21A:28

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 21A:29
§ 21A:30
§ 21A:31
§ 21A:32

B.

§ 21A:33
§ 21A:34
§ 21A:35
§ 21A:36

§ 21A:37
§ 21A:38
§ 21A:39

§ 21A:40

C.

§ 21A:41

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising
claims based on tests
Time period for asserting claim

THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s

Ixxxv



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

trademark in advertising without that party’s
authorization

§ 21A:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 21A:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 21A:44 Basic principles

§ 21A:45 Constitutional sources
§ 21A:46 Codified sources

§ 21A:47 Case law sources

B. TYPES
§ 21A:48 Legal matters characterized as entertainment
law

IV. ART LAW

A. SOURCES
§ 21A:49 Main sources of law relating to sale of
artworks

§ 21A:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 21A:51 Relationship between dealer and artist
§ 21A:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 21A:53 Laws relating to auctions and auction houses

D. “STOLEN” ART WORKS

§ 21A:54 Legal issues regarding “stolen” artworks

Ixxxvi



TaBLE oF CONTENTS

Volume 2

CHAPTER 21B. LITHUANIA
I. MEDIA LAW

A.

§ 21B:1
§ 21B:2
§ 21B:3
§ 21B:4

B.

§ 21B:5
§ 21B:6
§ 21B:7
§ 21B:8
§ 21B:9
§ 21B:10

C.

§ 21B:11
§ 21B:12
§ 21B:13
§ 21B:14
§ 21B:15
§ 21B:16

D.

§ 21B:17
§ 21B:18
§ 21B:19
§ 21B:20
§ 21B:21
§ 21B:22

E.

§ 21B:23
§ 21B:24
§ 21B:25

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies
Public sector in the media industry

Split of legislative/regulatory authority
between the federal government and
individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law
Protection of right of publicity after death
Main factors or elements of claim

Ixxxvii



§ 21B:26
§ 21B:27
§ 21B:28

MEDIA, ADVERTISING, & ENTERTAINMENT LAw

Types of relief available
Defenses available
Time period for asserting claim

II. ADVERTISING LAW

A.

§ 21B:29
§ 21B:30
§ 21B:31
§ 21B:32

B.

§ 21B:33
§ 21B:34
§ 21B:35
§ 21B:36
§ 21B:37
§ 21B:38
§ 21B:39

§ 21B:40

C.

§ 21B:41

§ 21B:42

§ 21B:43

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising
claims based on tests

Time period for asserting claim

THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A.
§ 21B:44
§ 21B:45
§ 21B:46
§ 21B:47

B.
§ 21B:48

Ixxxviii

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law



TABLE oF

CONTENTS

IV. ART LAW

A.
§ 21B:49

§ 21B:50

B.

§ 21B:51
§ 21B:52

C.
§ 21B:53

D.
§ 21B:54

SOURCES

Main sources of law relating to sale of
artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ART WORKS

Legal issues regarding “stolen” artworks

CHAPTER 22. LUXEMBOURG
I. MEDIA LAW

A.

§ 22:1
§ 22:2
§ 22:3
§ 22:4

B.

§ 22:5
§ 22:6
§ 22:7
§ 22:8
§ 22:9
§ 22:10

C.

§22:11
§ 22:12
§ 22:13
§22:14
§ 22:15

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Ixxxix



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 22:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 22:17 Main sources of law

§ 22:18 Definition and significant subdivisions
§ 22:19 Main factors or elements of claim

§ 22:20 Types of relief available

§ 22:21 Defenses available

§ 22:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 22:23 Main sources of law

§ 22:24  Protection of right of publicity after death
§ 22:25 Main factors or elements of claim

§ 22:26  Types of relief available

§ 22:27 Defenses available

§ 22:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 22:29  Basic principles

§ 22:30 Constitutional sources
§ 22:31 Codified sources

§ 22:32 Case-law sources

B. FALSE ADVERTISING

§ 22:33 Main sources of law

§ 22:34  Definition and significant subdivisions

§ 22:35 Main factors or elements of claim

§ 22:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 22:37 Types of relief available

§ 22:38 Defenses available

§ 22:39 Evidence required to support advertising claims
based on tests

§ 22:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 22:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

XC



TaBLE oF CONTENTS

§ 22:42  Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 22:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 22:44  Basic principles

§ 22:45 Constitutional sources
§ 22:46 Codified sources

§ 22:47 Case law sources

B. TYPES
§ 22:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES
§ 22:49 Main sources of law relating to the sale of
artworks

§ 22:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 22:51 Relationship between dealer and artist
§ 22:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 22:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 22:54 Legal issues regarding “stolen” artworks

CHAPTER 23. MALAYSIA

I. MEDIA LAW

A. SOURCES

§ 23:1 Basic principles
§ 23:2 Constitutional sources
§ 23:3 Codified sources

Xcl



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 23:4 Case law sources

B.

§ 23:5
§ 23:6
§ 23:7
§ 23:8
§ 23:9
§ 23:10

C.

§ 23:11
§ 23:12
§ 23:13
§ 23:14
§ 23:15
§ 23:16

D.

§ 23:17
§ 23:18
§ 23:19
§ 23:20
§ 23:21
§ 23:22

E.

§ 23:23
§ 23:24
§ 23:25
§ 23:26
§ 23:27
§ 23:28

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 23:29
§ 23:30
§ 23:31
§ 23:32

xcii

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources



TaBLE oF CONTENTS

B.

§ 23:33
§ 23:34
§ 23:35
§ 23:36

§ 23:37
§ 23:38
§ 23:39

§ 23:40

C.

§ 23:41

§ 23:42

§ 23:43

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 23:44
§ 23:45
§ 23:46
§ 23:47

B.

§ 23:48

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 23:49
§ 23:50

B.

§ 23:51

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist

xciil



§ 23:52

C.

§ 23:53

D.

§ 23:54

MEDIA, ADVERTISING, & ENTERTAINMENT LAw

Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 24. MALTA
I. MEDIA LAW

A.

§ 24:1
§ 24:2
§ 24:3
§ 24:4

B.

§ 24:5
§ 24:6
§ 24:7
§ 24:8
§ 24:9
§ 24:10

C.

§ 24:11
§ 24:12
§ 24:13
§24:14
§ 24:15
§ 24:16

§ 24:17
§ 24:18
§ 24:19
§ 24:20
§ 24:21
§ 24:22

Xciv

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of a claim
Types of relief available

Defenses available

Time period for asserting claim



TaBLE oF CONTENTS

E.

§ 24:23
§ 24:24
§ 24:25
§ 24:26
§ 24:27
§ 24:28

RIGHT OF PUBLICITY

Main sources of law

Protection of the right of publicity after death
Main factors or elements of a claim

Types of relief available

Defenses available

Time period for asserting the claim

II. ADVERTISING LAW

A.

§ 24:29
§ 24:30
§ 24:31
§ 24:32

B.

§ 24:33
§ 24:34
§ 24:35
§ 24:36

§ 24:37
§ 24:38
§ 24:39

§ 24:40

C.

§ 24:41

§ 24:42

§ 24:43

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions
Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 24:44

SOURCES
Basic principles

XCVv



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 24:45 Constitutional sources
§ 24:46 Codified sources
§ 24:47 Case law sources

B. TYPES
§ 24:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 24:49 Main sources of law relating to sale of artworks
§ 24:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 24:51 Relationship between dealer and artist

§ 24:52 Relationship between purchaser and dealer
C. ART AUCTIONS

§ 24:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 24:54 Legal issues regarding “stolen” artworks

CHAPTER 25. MEXICO

I. MEDIA LAW

A. SOURCES

§ 25:1 Basic principles

§ 25:2 Constitutional sources
§ 25:3 Codified sources

§ 25:4 Case law sources

B. REGULATORY FRAMEWORK

§ 25:5 For publishing industry

§ 25:6 For broadcasting industry

§ 25:7 For online services

§ 25:8 Regulators and their core competencies
§ 25:9 Public sector in the media industry

§ 25:10  Split of legislative/regulatory authority between
the federal government and individual states

Xcvi



TaBLE oF CONTENTS

C.

§ 25:11
§ 25:12
§ 25:13
§ 25:14
§ 25:15
§ 25:16

D.

§ 25:17
§ 25:18
§ 25:19
§ 25:20
§ 25:21
§ 25:22

E.

§ 25:23
§ 25:24
§ 25:25
§ 25:26
§ 25:27
§ 25:28

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 25:29
§ 25:30
§ 25:31
§ 25:32

B.

§ 25:33
§ 25:34
§ 25:35
§ 25:36
§ 25:37
§ 25:38
§ 25:39

§ 25:40

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

Xcvil



MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 25:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 25:42  Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 25:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 25:44  Basic principles

§ 25:45 Constitutional sources
§ 25:46 Codified sources

§ 25:47 Case law sources

B. TYPES
§ 25:48 Legal matters characterized as entertainment
law

IV. ART LAW
A. SOURCES

§ 25:49 Main sources of law relating to sale of artworks
§ 25:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 25:51 Relationship between dealer and artist
§ 25:52  Relationship between purchaser and dealer

C. ART AUCTIONS

§ 25:53 Laws relating to auctions and auction houses

D. “STOLEN” ART WORKS

§ 25:54 Legal issues regarding “stolen” artworks

Xcviii



TaBLE oF CONTENTS

CHAPTER 26. NETHERLANDS
I. MEDIA LAW

A.

§ 26:1
§ 26:2
§ 26:3
§ 26:4

B.

§ 26:5
§ 26:6
§ 26:7
§ 26:8
§ 26:9
§ 26:10

C.

§ 26:11
§ 26:12
§ 26:13
§ 26:14
§ 26:15
§ 26:16

§ 26:17
§ 26:18
§ 26:19
§ 26:20
§ 26:21
§ 26:22

§ 26:23
§ 26:24
§ 26:25
§ 26:26
§ 26:27
§ 26:28

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

Xcix



MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 26:29 Basic principles

§ 26:30 Constitutional sources
§ 26:31 Codified sources

§ 26:32 Case law sources

B. FALSE ADVERTISING

§ 26:33 Main sources of law
§ 26:34 Definition and significant subdivisions
§ 26:35 Main factors or elements of claim

§ 26:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 26:37 Types of relief available
§ 26:38 Defenses available

§ 26:39 Evidence required to support advertising claims
based on tests

§ 26:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 26:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 26:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 26:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 26:44 Basic principles

§ 26:45 Constitutional sources
§ 26:46 Codified sources

§ 26:47 Case law sources

B. TYPES

§ 26:48 Legal matters characterized as entertainment
law



TaBLE oF CONTENTS

IV. ART LAW

A.

§ 26:49
§ 26:50

B.

§ 26:51
§ 26:52

C.

§ 26:53

D.

§ 26:54

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 27. NEW ZEALAND
I. MEDIA LAW

A.

§27:1
§ 27:2
§27:3
§27:4

B.

§ 27:5
§ 27:6
§ 27:7
§27:8
§ 27:9
§ 27:10

C.

§27:11
§27:12
§27:13
§ 27:14
§ 27:15

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies
Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

ci



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 27:16  Time period for asserting claim

D. INVASION OF PRIVACY

§ 27:17 Main sources of law

§ 27:18 Definition and significant subdivisions
§ 27:19 Main factors or elements of claim

§ 27:20 Types of relief available

§ 27:21 Defenses available

§ 27:22 Time period for asserting claim

E. HARMFUL DIGITAL COMMUNICATIONS
ACT 2015

§ 27:23 Main sources of law

§ 27:24 Communication principles

§ 27:25 New Criminal offenses:

§ 27:26  Complaints about harmful content

F. RIGHT OF PUBLICITY

§ 27:27 Main sources of law

§ 27:28 Protection of right of publicity after death
§ 27:29 Main factors or elements of claim

§ 27:30 Types of relief available

§ 27:31 Defenses available

§ 27:32 Time period for asserting claim

§ 27:33  Geographic Indications

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 27:34 Basic principles
§ 27:35 Constitutional sources

§ 27:36  Codified sources
§ 27:37 Case law sources

B. FALSE ADVERTISING

§ 27:38 Main sources of law

§ 27:39  Definition and significant subdivisions

§ 27:40 Main factors or elements of claim

§ 27:41 Examples of claims found false or misleading or
unsubstantiated, and claims found not false or
misleading

§ 27:42  Types of relief available

cii



TaBLE oF CONTENTS

§ 27:43
§ 27:44

§ 27:45

C.

§ 27:46

§ 27:47

§ 27:48

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD-PARTY TRADE MARKS AND
COPYRIGHT IN ADVERTISING

Permissibility of using another party’s trade
mark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 27:49
§ 27:50
§ 27:51
§ 27:52

B.

§ 27:53

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 27:54
§ 27:55

B.

§ 27:56
§ 27:57

C.

§ 27:58

D.

§ 27:59

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

ciii



MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

CHAPTER 27A. NIGERIA

I. MEDIA LAW

A. SOURCES

§ 27A:1 Basic principles
§ 27A:2 Codified sources
§ 27A:3 Case law

B. REGULATORY FRAMEWORK

§ 27A:4 Publishing
§ 27A:5 Broadcasting
§ 27A:6 Internet

C. REGULATORS AND CORE COMPETENCIES

§ 27A:7 Copyright commission
§ 27A:8 National Broadcasting Corporation
§ 27A:9 Legislative authority

D. DEFAMATION

§ 27A:10  Source of law

§ 27A:11 Definition and subdivision
§ 27A:12 Elements of claim

§ 27A:13 Relief available

§ 27A:14 Defences

§ 27A:15 Period for asserting claim

E. INVASION OF PRIVACY

§ 27A:16  Source of law

§ 27A:17 Elements of claim

§ 27A:18 Types of relief available

§ 27A:19 Defences available

§ 27A:20 Time period for asserting the claim

§ 27A:21 Protection of right of publicity after death

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 27A:22 Codified sources:
§ 27A:23 Case law sources of advertising law

B. FALSE ADVERTISING
§ 27A:24 Main sources of false advertising law

civ



TaBLE oF CONTENTS

§ 27A:25
§ 27A:26
§ 27A:27
§ 27A:28
§ 27A:29
§ 27A:30
§ 27A:31
§ 27A:32
§ 27A:33
§ 27A:34

C.

§ 27A:35

§ 27A:36
§ 27A:37

§ 27A:38

§ 27A:39

Definition and significant subdivision

Main factors or elements of claim

Types of misrepresentation

Negligent misrepresentation

Innocent misrepresentation

Examples of claims found false or misleading
and claims found not misleading

Types of relief available

Defenses available

Evidence required to support advertising
claims based on test

Time period for asserting claim

THIRD-PARTY TRADEMARK AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Statutory exceptions to the exclusive right to
use a trade mark

Infringement of trade marks—What
constitutes infringement

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES
§ 27A:40 Basic principles
§ 27A:41 Constitutional/codified sources
§ 27A:42 Case law sources
§ 27A:43 Trade mark passing off
B. TYPES
§ 27A:44 Legal matters characterized as entertainment

law

IV. ART LAW
A. SOURCES

§ 27A:45

In general

cv



§ 27A:46
§ 27A:47

B.

§ 27A:48
§ 27A:49

C.
§ 27A:50

D.
§ 27A:51

MEDIA, ADVERTISING, & ENTERTAINMENT LAw

Main sources of law relating to sale of
artworks:
Sources of law for artists right

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

STOLEN ART WORK
Legal issues regarding “Stolen Art Work”

CHAPTER 28. PHILIPPINES
I. MEDIA LAW

A.

§ 28:1
§ 28:2
§ 28:3
§28:4

B.

§ 28:5
§ 28:6
§ 28:7
§ 28:8
§ 28:9
§ 28:10

C.

§ 28:11
§ 28:12
§ 28:13
§ 28:14
§ 28:15
§ 28:16

§ 28:17

cvi

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competences

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition of significant subdivisions
Main factors or elements of a claim
Types of relief available

Defenses available

Time period for asserting a claim

INVASION OF PRIVACY

Main sources of law



TaBLE oF CONTENTS

§ 28:18
§ 28:19
§ 28:20
§ 28:21
§ 28:22

E.

§ 28:23
§ 28:24
§ 28:25
§ 28:26
§ 28:27
§ 28:28

Definition and significant subdivisions
Main factors or elements of a claim
Types of relief available

Defenses available

Time period for asserting a claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of a claim
Types of relief available

Defenses available

Time period for asserting a claim

II. ADVERTISING LAW

A.

§ 28:29
§ 28:30
§ 28:31
§ 28:32

B.

§ 28:33
§ 28:34
§ 28:35
§ 28:36

§ 28:37
§ 28:38
§ 28:39

§ 28:40

C.

§ 28:41

§ 28:42

§ 28:43

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional Sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of a claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

cvil



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

III. ENTERTAINMENT LAW
A. SOURCES

§ 28:44  Basic principles

§ 28:45 Constitutional sources
§ 28:46 Codified sources

§ 28:47 Case law

B. TYPES
§ 28:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 28:49 Main sources of law relating to sale of artworks
§ 28:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 28:51 Relationship between dealer and artist
§ 28:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 28:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 28:54 Legal issues regarding “stolen” artworks

CHAPTER 29. POLAND

I. MEDIA LAW

A. SOURCES

§ 29:1 Basic principles

§ 29:2 Constitutional sources
§ 29:3 Codified sources

§ 29:4 Case law sources

B. REGULATORY FRAMEWORK

§ 29:5 For publishing industry
§ 29:6 For broadcasting industry
§ 29:7 For online services

cviil



TaBLE oF CONTENTS

§ 29:8
§ 29:9
§ 29:10

C.

§ 29:11
§ 29:12
§ 29:13
§ 29:14
§ 29:15
§ 29:16

D.

§ 29:17
§29:18
§29:19
§ 29:20
§ 29:21
§ 29:22

E.

§ 29:23
§ 29:24
§ 29:25
§ 29:26
§ 29:27
§ 29:28

Regulators and their core competencies
Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of a claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 29:29
§ 29:30
§ 29:31
§ 29:32
§ 29:33

B.

§ 29:34
§ 29:35
§ 29:36

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Soft Law

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions
Main factors or elements of claim

cix



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 29:37 Examples of claims found false or misleading
and claims found not false or misleading

§ 29:38 Types of relief available

§ 29:39 Defenses available

§ 29:40 Evidence required to support advertising claims
based on tests

§ 29:41 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 29:42 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 29:43 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 29:44 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A. SOURCES

§ 29:45 Basic principles

§ 29:46 Constitutional sources
§ 29:47 Codified sources

§ 29:48 Case law sources

B. TYPES
§ 29:49 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 29:50 Main sources of law relating to sale of artworks
§ 29:51 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 29:52 Relationship between dealer and artist
§ 29:53 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 29:54 Laws relating to auctions and auction houses

CcX



TaBLE oF CONTENTS

D.

§ 29:55

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 30. PORTUGAL
I. MEDIA LAW

A.

§ 30:1
§ 30:2
§ 30:3
§ 30:4

B.

§ 30:5
§ 30:6
§ 30:7
§ 30:8
§ 30:9
§ 30:10

C.

§ 30:11
§ 30:12
§ 30:13
§ 30:14
§ 30:15
§ 30:16

§ 30:17
§ 30:18
§ 30:19
§ 30:20
§ 30:21
§ 30:22

§ 30:23
§ 30:24
§ 30:25

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law
Protection of right of publicity after death
Main factors or elements of claim

cxi



§ 30:26
§ 30:27
§ 30:28

MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

Types of relief available
Defenses available
Time period for asserting claim

II. ADVERTISING LAW

A.

§ 30:29
§ 30:30
§ 30:31
§ 30:32

B.

§ 30:33
§ 30:34
§ 30:35
§ 30:36

§ 30:37
§ 30:38
§ 30:39

§ 30:40

C.

§ 30:41

§ 30:42

§ 30:43

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW

A.

§ 30:44
§ 30:45
§ 30:46
§ 30:47

B.

§ 30:48

cxii

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law



TaBLE oF CONTENTS

IV. ART LAW

A.

§ 30:49
§ 30:50

B.

§ 30:51
§ 30:52

C.
§ 30:53

D.
§ 30:54

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ART WORKS

Legal issues regarding “stolen” artworks

CHAPTER 30A. ROMANIA
I. MEDIA LAW

A.

§ 30A:1
§ 30A:2
§ 30A:3
§ 30A:4

B.

§ 30A:5
§ 30A:6
§ 30A:7
§ 30A:8
§ 30A:9
§ 30A:10

C.

§ 30A:11
§ 30A:12
§ 30A:13
§ 30A:14
§ 30A:15

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority
between the federal government and
individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

cxiii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 30A:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 30A:17 Main sources of law

§ 30A:18 Definition and significant subdivisions
§ 30A:19 Main factors or elements of claim

§ 30A:20 Types of relief available

§ 30A:21 Defenses available

§ 30A:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 30A:23 Main sources of law

§ 30A:24  Protection of right of publicity after death
§ 30A:25 Main factors or elements of claim

§ 30A:26 Types of relief available

§ 30A:27 Defenses available

§ 30A:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 30A:29 Basic principles

§ 30A:30 Constitutional sources
§ 30A:31 Codified sources

§ 30A:32 Case law sources

B. FALSE ADVERTISING

§ 30A:33 Main sources of law

§ 30A:34 Definition and significant subdivisions

§ 30A:35 Main factors or elements of claim

§ 30A:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 30A:37 Types of relief available

§ 30A:38 Defenses available

§ 30A:39 Evidence required to support advertising
claims based on tests

§ 30A:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 30A:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

cxiv



TaBLE oF CONTENTS

§ 30A:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 30A:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW
A. SOURCES

§ 30A:44  Basic principles

§ 30A:45 Constitutional sources
§ 30A:46 Codified sources

§ 30A:47 Case law sources

B. TYPES
§ 30A:48 Legal matters characterized as entertainment
law

IV. ART LAW

A. SOURCES
§ 30A:49 Main sources of law relating to sale of
artworks

§ 30A:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 30A:51 Relationship between dealer and artist
§ 30A:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 30A:53 Laws relating to auctions and auction houses

D. “STOLEN” ART WORKS
§ 30A:54 Legal issues regarding “stolen” artworks

CHAPTER 31. RUSSIA

I. MEDIA LAW

A. SOURCES OF MEDIA LAW

§ 31:1 Basic principles
§ 31:2 Constitutional sources
§ 31:3 Codified sources

CXV



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 31:4 Case law

B. REGULATORY FRAMEWORK

§ 31:5 Publishing industry

§ 31:6 Broadcasting industry

§ 31:7 Online services

§ 31:8 Regulators and their core competencies

§ 31:9 Public sector in media industry

§ 31:10 Division of legislative/regulatory authority
between federal government and regional
governments

C. DEFAMATION

§ 31:11 Main sources of law

§ 31:12 Definition and significant subdivisions
§ 31:13 Elements of claim

§ 31:14 Types of relief

§ 31:15 Defenses

§ 31:16  Period for asserting claim

D. INVASION OF PRIVACY

§ 31:17 Main sources of law

§ 31:18 Definition and significant subdivisions
§ 31:19 Elements of claim

§ 31:20 Types of relief

§ 31:21 Defenses

§ 31:22  Period for asserting claim

E. RIGHT OF PUBLICITY

§ 31:23 Sources of law

§ 31:24 Protection of right of publicity after death
§ 31:25 Elements of claim

§ 31:26  Relief available

§ 31:27 Defenses

§ 31:28 Period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 31:29 Basic principles
§ 31:30 Constitutional sources
§ 31:31 Codified sources

cxvi



TaBLE oF CONTENTS

§ 31:32

B.

§ 31:33
§ 31:34
§ 31:35
§ 31:36
§ 31:37
§ 31:38
§ 31:39

§ 31:40

C.

§ 31:41
§ 31:42

§ 31:43

Case law

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Elements of claim

Examples of claims found false or misleading

Types of relief

Defenses

Evidence required to support advertising claims
based on tests

Period for asserting claim

THIRD PARTY TRADE MARKS AND
COPYRIGHTS IN ADVERTISING

Use of another party’s trade mark in advertising
without authorization

Permissibility to use another party’s copyrighted
work in advertising without authorization

Period for asserting claim of trade mark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 31:44
§ 31:45
§ 31:46
§ 31:47

B.

§ 31:48

SOURCES OF ENTERTAINMENT LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 31:49
§ 31:50

B.

§ 31:51
§ 31:52

SOURCES OF ART LAW

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

cxvii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

C. ART AUCTIONS

§ 31:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS
§ 31:54 Legal issues

CHAPTER 32. SWITZERLAND

I. MEDIA LAW
A. SOURCES

§ 32:1 Basic principles

§ 32:2 Constitutional sources
§ 32:3 Codified sources

§ 32:4 Case law sources

B. REGULATORY FRAMEWORK

§ 32:5 For publishing industry

§ 32:6 For broadcasting industry

§ 32:7 For online services

§ 32:8 Regulators and their core competences
§ 32:9 Public sector in the media industry

§ 32:10 Split of legislative/regulatory authority between
the federal government and individual
states/cantons

C. DEFAMATION

§ 32:11 Main sources of law

§ 32:12 Definition and significant subdivisions
§ 32:13 Main factors or elements of claim

§ 32:14 Types of relief available

§ 32:15 Defenses available

§ 32:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 32:17 Main sources of law

§ 32:18 Definition and significant subdivisions
§ 32:19 Main factors or elements of claim

§ 32:20 Types of relief available

§ 32:21 Defenses available

§ 32:22 Time period for asserting claim

cxviil



TaBLE oF CONTENTS

E.

§ 32:23
§ 32:24
§ 32:25
§ 32:26
§ 32:27
§ 32:28

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claims

II. ADVERTISING LAW

A.

§ 32:29
§ 32:30
§ 32:31
§ 32:32

B.

§ 32:33
§ 32:34
§ 32:35
§ 32:36

§ 32:37
§ 32:38
§ 32:39

§ 32:40

C.

§ 32:41

§ 32:42

§ 32:43

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main source of law
Definition and significant subdivisions
Main factors or elements of a claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claims

THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s copyright
work in advertising without that party’s
authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 32:44

SOURCES

Basic principles

cxix



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 32:45 Constitutional sources
§ 32:46 Codified sources
§ 32:47 Case law sources

B. TYPES
§ 32:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 32:49 Main sources of law relating to sale of artworks
§ 32:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 32:51 Relationship between dealer and artist

§ 32:52 Relationship between purchaser and dealer
C. ART AUCTIONS

§ 32:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 32:54 Legal issues regarding “stolen” artworks

CHAPTER 33. TAIWAN

I. MEDIA LAW

A. SOURCES

§ 33:1 Basic principles

§ 33:2 Constitutional sources
§ 33:3 Codified sources

§ 33:4 Case law sources

B. REGULATORY FRAMEWORK

§ 33:5 For publishing industry

§ 33:6 For broadcasting industry

§ 33:7 For online services

§ 33:8 Regulators and their core competencies
§ 33:9 Public sector in the media industry

§ 33:10  Split of legislative/regulatory authority between
the federal government and individual states

CXX



TaBLE oF CONTENTS

C.

§ 33:11
§ 33:12
§33:13
§ 33:14
§33:15
§ 33:16

D.

§ 33:17

E.

§ 33:18
§ 33:19
§ 33:20
§ 33:21
§ 33:22
§ 33:23

F.

§ 33:24
§ 33:25
§ 33:26
§ 33:27
§ 33:28
§ 33:29

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

DISINFORMATION

Main sources of law

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 33:30
§ 33:31
§ 33:32
§ 33:33

B.

§ 33:34
§ 33:35
§ 33:36
§ 33:37

§ 33:38

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions
Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

cxxi



MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

§ 33:39 Defenses available

§ 33:40 Evidence required to support advertising claims
based on tests

§ 33:41 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 33:42 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 33:43 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 33:44 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 33:45 Basic principles

§ 33:46 Constitutional sources
§ 33:47 Codified sources

§ 33:48 Case law sources

B. TYPES
§ 33:49 Legal matters characterized as entertainment
law

IV. ART LAW
A. SOURCES

§ 33:50 Main sources of law relating to sale of artworks
§ 33:51  Sources of law for artists’ rights

B. RELATIONSHIPS

§ 33:52 Relationship between dealer and artist
§ 33:53 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 33:54 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 33:55 Legal issues regarding “stolen” artworks

cxxii



TaBLE oF CONTENTS

CHAPTER 34. THAILAND
I. MEDIA LAW

A.

§ 34:1
§ 34:2
§ 34:3
§ 34:4

B.

§ 34:5
§ 34:6
§ 34:7
§ 34:8
§ 34:9
§ 34:10

C.

§ 34:11
§ 34:12
§ 34:13
§ 34:14
§ 34:15
§ 34:16

§ 34:17
§ 34:18
§ 34:19
§ 34:20
§ 34:21
§ 34:22

§ 34:23
§ 34:24
§ 34:25
§ 34:26
§ 34:27
§ 34:28

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

exxiil



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 34:29 Basic principles

§ 34:30 Constitutional sources
§ 34:31 Codified sources

§ 34:32 Case law sources

B. FALSE ADVERTISING

§ 34:33 Main sources of law
§ 34:34 Definition and significant subdivisions
§ 34:35 Main factors or elements of claim

§ 34:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 34:37 Types of relief available
§ 34:38 Defenses available

§ 34:39 Evidence required to support advertising claims
based on tests

§ 34:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 34:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 34:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 34:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 34:44 Basic principles
§ 34:45 Codified sources
§ 34:46 Case law sources

B. TYPES
§ 34:47 Legal matters characterized as entertainment
law

CXXI1V



TaBLE oF CONTENTS

IV. ART LAW

A.

§ 34:48
§ 34:49

B.

§ 34:50
§ 34:51

C.

§ 34:52

D.

§ 34:53

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 35. TURKEY
I. MEDIA LAW

A.

§ 356:1
§ 35:2
§ 35:3
§ 35:4

B.

§ 35:5
§ 35:6
§ 35:7
§ 35:8
§ 35:9
§ 35:10

C.

§ 35:11
§ 35:12
§ 35:13
§ 35:14
§ 35:15

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies
Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

CXXV



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 35:16 Time period for asserting claim

D. INVASION OF PRIVACY

§ 35:17 Main sources of law

§ 35:18 Definition and significant subdivisions
§ 35:19 Main factors or elements of claim

§ 35:20 Types of relief available

§ 35:21 Defenses available

§ 35:22 Time period for asserting claim

E. RIGHT OF PUBLICITY

§ 35:23 Main sources of law

§ 35:24  Protection of right of publicity after death
§ 35:25 Main factors or elements of claim

§ 35:26 Types of relief available

§ 35:27 Defenses available

§ 35:28 Time period for asserting claim

II. ADVERTISING LAW
A. SOURCES OF ADVERTISING LAW

§ 35:29  Basic principles

§ 35:30 Constitutional sources
§ 35:31 Codified sources

§ 35:32 Case law sources

B. FALSE ADVERTISING

§ 35:33 Main sources of law

§ 35:34  Definition and significant subdivisions

§ 35:35 Main factors or elements of claim

§ 35:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 35:37 Types of relief available

§ 35:38 Defenses available

§ 35:39 Evidence required to support advertising claims
based on tests

§ 35:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 35:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

CXXV1



TaBLE oF CONTENTS

§ 35:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 35:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW
A. SOURCES

§ 35:44 Basic principles

§ 35:45 Constitutional sources
§ 35:46 Codified sources

§ 35:47 Case law sources

B. TYPES
§ 35:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 35:49 Main sources of law relating to sale of artwork
§ 35:560  Sources of law for artists’ rights

B. RELATIONSHIPS

§ 35:51 Relationship between dealer and artist
§ 35:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 35:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORK

§ 35:564 Legal issues regarding “stolen” artwork

CHAPTER 36. UNITED KINGDOM

I. MEDIA LAW
A. SOURCES

§ 36:1 Basic principles
§ 36:2 Constitutional sources
§ 36:3 Codified sources

cxxvii



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 36:4 Case law sources

B.

§ 36:5
§ 36:6
§ 36:7
§ 36:8
§ 36:9
§ 36:10

C.

§ 36:11
§ 36:12
§36:13
§ 36:14
§ 36:15
§ 36:16

D.

§ 36:17
§ 36:18
§ 36:19
§ 36:20
§ 36:21
§ 36:22

E.

§ 36:23
§ 36:24
§ 36:25
§ 36:26
§ 36:27
§ 36:28

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 36:29
§ 36:30
§ 36:31
§ 36:32

cxxviil

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources



TaBLE oF CONTENTS

B.

§ 36:33
§ 36:34
§ 36:35
§ 36:36

§ 36:37
§ 36:38
§ 36:39

§ 36:40

C.

§ 36:41

§ 36:42

§ 36:43

FALSE ADVERTISING

Main sources of law

Definition and significant subdivisions

Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 36:44
§ 36:45
§ 36:46
§ 36:47

B.

§ 36:48

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

TYPES

Legal matters characterized as entertainment
law

IV. ART LAW

A.

§ 36:49
§ 36:50

B.

§ 36:51

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist

cxXXixX



§ 36:52

C.

§ 36:53

D.

§ 36:54

MEDIA, ADVERTISING, & ENTERTAINMENT LAw

Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ARTWORKS

Legal issues regarding “stolen” artworks

CHAPTER 37. UNITED STATES
I. MEDIA LAW

A.

§37:1
§37:2
§37:3
§ 37:4

B.

§ 37:5
§37:6
§ 37:7
§ 37:8
§ 37:9
§ 37:10

C.

§ 37:11
§ 37:12
§ 37:13
§ 37:14
§ 37:15
§ 37:16

§37:17
§37:18
§37:19
§ 37:20
§ 37:21
§ 37:22

CXXX

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim



TaBLE oF CONTENTS

E.

§ 37:23
§ 37:24
§ 37:25
§ 37:26
§ 37:27
§ 37:28

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 37:29
§ 37:30
§ 37:31
§ 37:32

B.

§ 37:33
§ 37:34
§ 37:35
§ 37:36

§ 37:37
§ 37:38
§ 37:39

§ 37:40

C.

§ 37:41

§ 37:42

§ 37:43

SOURCES OF ADVERTISING LAW

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions
Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available

Defenses available

Evidence required to support advertising claims
based on tests

Time period for asserting claim

THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

Permissibility of using another party’s
trademark in advertising without that party’s
authorization

Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A.

§ 37:44

SOURCES
Basic principles

CXXX1



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 37:45 Constitutional sources
§ 37:46 Codified sources
§ 37:47 Case law sources

B. TYPES
§ 37:48 Legal matters characterized as entertainment
law
IV. ART LAW
A. SOURCES

§ 37:49 Main sources of law relating to sale of artworks
§ 37:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 37:51 Relationship between dealer and artist

§ 37:52 Relationship between purchaser and dealer
C. ART AUCTIONS

§ 37:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 37:54 Legal issues regarding “stolen” artworks

CHAPTER 38. URUGUAY

I. MEDIA LAW

A. SOURCES

§ 38:1 Basic principles

§ 38:2 Constitutional sources
§ 38:3 Codified sources

§ 38:4 Case law sources

B. REGULATORY FRAMEWORK

§ 38:5 For publishing industry

§ 38:6 For broadcasting industry

§ 38:7 For online services

§ 38:8 Regulators and their core competences
§ 38:9 Public sector in the media industry

§ 38:10 Split of legislative/regulatory authority between
the federal government and individual states

cxxxil



TaBLE oF CONTENTS

C.

§ 38:11
§ 38:12
§ 38:13
§ 38:14
§ 38:15
§ 38:16

D.

§ 38:17
§ 38:18
§ 38:19
$§ 38:20
§ 38:21
§ 38:22

E.

§ 38:23
§ 38:24
§ 38:25
§ 38:26
§ 38:27
§ 38:28

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

II. ADVERTISING LAW

A.

§ 38:29
§ 38:30
§ 38:31
§ 38:32

B.

§ 38:33
§ 38:34
§ 38:35
§ 38:36

§ 38:37
§ 38:38
§ 38:39

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

FALSE ADVERTISING

Main sources of law
Definition and significant subdivisions
Main factors or elements of claim

Examples of claims found false or misleading
and claims found not false or misleading

Types of relief available
Defenses available

Evidence required to support advertising claims
based on tests

cxxxiil



MEDIA, ADVERTISING, & ENTERTAINMENT LAw

§ 38:40 Time period for asserting claim

C. THIRD PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 38:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 38:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 38:43 Time period for asserting claim of trademark
infringement or copyright infringement

IIT. ENTERTAINMENT LAW

A. SOURCES

§ 38:44  Basic principles

§ 38:45 Constitutional sources
§ 38:46 Codified sources

§ 38:47 Case law sources

B. TYPES
§ 38:48 Legal matters characterized as entertainment
law

IV. ART LAW
A. SOURCES

§ 38:49 Main sources of law relating to Sale of artworks
§ 38:50 Sources of law for artists’ rights

B. RELATIONSHIPS

§ 38:51 Relationship between dealer and artist
§ 38:52 Relationship between purchaser and dealer

C. ART AUCTIONS

§ 38:53 Laws relating to auctions and auction houses

D. “STOLEN” ARTWORKS

§ 38:54 Legal issues regarding “stolen” artworks

CXXXIV



TaBLE oF CONTENTS

CHAPTER 39. VIETNAM
I. MEDIA LAW

A.

§ 39:1
§ 39:2
§ 39:3
§ 39:4

B.

§ 39:5
§ 39:6
§ 39:7
§ 39:8
§39:9
§ 39:10

C.

§ 39:11
§ 39:12
§39:13
§39:14
§39:15
§ 39:16

§ 39:17
§ 39:18
§ 39:19
§ 39:20
§ 39:21
§ 39:22

§ 39:23
§ 39:24
§ 39:25
§ 39:26
§ 39:27
§ 39:28

SOURCES

Basic principles
Constitutional sources
Codified sources

Case law sources

REGULATORY FRAMEWORK

For publishing industry

For broadcasting industry

For online services

Regulators and their core competencies

Public sector in the media industry

Split of legislative/regulatory authority between
the federal government and individual states

DEFAMATION

Main sources of law

Definition and significant subdivisions
Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

INVASION OF PRIVACY

Main sources of law

Definition

Main factors or elements of claim
Types of relief available

Defenses available

Time period for asserting claim

RIGHT OF PUBLICITY

Main sources of law

Protection of right of publicity after death
Main factors or elements of claim

Types of relief available

Defenses available

Time period for asserting claim

CXXXV



MEDIA, ADVERTISING, & ENTERTAINMENT LAwW

II. ADVERTISING LAW

A. SOURCES OF ADVERTISING LAW

§ 39:29 Basic principles

§ 39:30 Constitutional sources
§ 39:31 Codified sources

§ 39:32 Case law sources

B. FALSE ADVERTISING

§ 39:33 Main sources of law
§ 39:34 Definition and significant subdivisions
§ 39:35 Main factors or elements of claim

§ 39:36 Examples of claims found false or misleading
and claims found not false or misleading

§ 39:37 Types of relief available
§ 39:38 Defenses available

§ 39:39 Evidence required to support advertising claims
based on tests

§ 39:40 Time period for asserting claim

C. THIRD-PARTY TRADEMARKS AND
COPYRIGHTS IN ADVERTISING

§ 39:41 Permissibility of using another party’s
trademark in advertising without that party’s
authorization

§ 39:42 Permissibility of using another party’s
copyrighted work in advertising without that
party’s authorization

§ 39:43 Time period for asserting claim of trademark
infringement or copyright infringement

III. ENTERTAINMENT LAW
A. SOURCES

§ 39:44 Basic principles

§ 39:45 Constitutional sources
§ 39:46 Codified sources

§ 39:47 Case law sources

B. TYPES
§ 39:48 Legal matters characterized as entertainment
law

CXXXV1



TaBLE oF CONTENTS

IV. ART LAW

A.

§ 39:49
§ 39:50

B.

§ 39:51
§ 39:52

C.

§ 39:53

D.

§ 39:54

SOURCES

Main sources of law relating to sale of artworks
Sources of law for artists’ rights

RELATIONSHIPS

Relationship between dealer and artist
Relationship between purchaser and dealer

ART AUCTIONS

Laws relating to auctions and auction houses

“STOLEN” ART WORKS

Legal issues regarding “stolen” artworks

GENERAL CONVENTIONS

Appendix A. Convention for the Protection of Human

Rights and Fundamental Freedoms

Appendix B. Berne Convention for the Protection of

Literary and Artistic Works

Appendix C. UNIDROIT Convention on Stolen or

Illegally Exported Cultural Objects

CXXXVil



