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This publication provides an in-depth examination of both the federal 
and provincial laws affecting advertising, packaging, pricing, promotion 
and distribution. Clear, detailed commentary is presented on such issues 
as labelling requirements, total price disclosure, advertising content 
restrictions and permitted promotions and contests. Specific products 
that are specially regulated receive individual attention including food 
and drugs, cosmetics, liquor and tobacco products and hazardous 
products. 
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Highlights: 
E Chapter 6. Product Safety, Packaging and Labelling—6:27. 

Quebec Legislation—An exception to this rule applies to trade-
marks governed by the federal Trademarks Act. If a French version 
of a trademark is not registered under that Act, a trademark 
recognized within the meaning of that Act – i.e. an unregistered 
common law trademark or a trademark subject of an application for 
registration – may be depicted either wholly or partly in a language 
other than French. However, this exception is qualified by the 
requirement to provide a French translation of any generic term or 
product description included within the non-French trademark, 
somewhere on the product packaging or in materials (e.g. a bro-
chure) attached to the product. 
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