Summary of Contents

Chapter
Chapter
Chapter

Chapter

Chapter

Chapter
Chapter
Chapter

Chapter
Chapter

Chapter

Chapter
Chapter

Chapter
Chapter

Chapter

10.

11.

12.
13.

14.
15.

16.

Volume 1

Introduction—The Federal Trade Commission and
Its Jurisdiction

Federal Trade Commission—Organization and
Operating Procedures

Federal Trade Commission Act—An Outline of Its
Provisions and Brief History

The Meaning of Section 5 of the Federal Trade
Commission Act—“Unfair or Deceptive Acts and
Practices”

The Meaning of Section 5 of the Federal Trade
Commission Act— “Unfair Methods of
Competition”

Rulemaking in the Area of Unfair or Deceptive
Acts or Practices—Practice and Procedure

Consumer Product Warranty Regulation—The
Magnuson-Moss Warranty Act

Federal Trade Commission Adjudicative
Proceedings

Procedure—Appeals to the Courts

The Federal Trade Commission in Court—Civil
Actions

Federal Trade Commission Discretion in Ordering
Relief—Legal Standards for Cease and Desist
Orders

Consent Orders

Federal Trade Commission Investigations and
Investigatory Powers Under Federal Trade
Commission Act Section 6

Compulsory Process

Federal Trade Commission Enforcement of
Sherman Act and Clayton Act Section 3 Offenses

Federal Trade Commission Enforcement of the

ix



FEDERAL TRADE COMMISSION

Robinson-Patman Act

Chapter 17. Federal Trade Commission Enforcement of Section
7 of the Clayton Act—Mergers and Pre-merger
Notification Rules

Chapter 18. Federal Trade Commission Enforcement of Section
8 of the Clayton Act—Interlocking Directorates

Volume 2

Chapter 19. Federal Trade Commission Enforcement of Credit-
Related Consumer Protection Statutes and Rules

Chapter 20. Federal Trade Commission Responsibilities Under
Other Statutes

Chapter 21. Redress Under Administrative Practice and Under
the 1975 Improvement Act

Chapter 22. Federal Trade Commission Regulation of
Advertising

Chapter 23. Responding to Federal Trade Commission
Investigations and Proceedings

Chapter 24. Complaints to the Commission

Chapter 25. Advisory Opinions and Statements of Enforcement
Policy

Chapter 26. Federal Trade Commission Relationship with State
and Other Federal Authorities

Chapter 27. Federal Trade Commission Economic Surveys and
Reports

Chapter 28. Public and Confidential Records and Freedom of
Information Act Requests

Chapter 29. Conclusion

APPENDICES

Appendix A. Federal Trade Commission Act

Appendix A-1.  Federal Trade Commission Improvements Act

of 1980

Appendix A-2.  Federal Trade Commission Act Amendments of

1994

Appendix A-3.  Undertaking Spam, Spyware, and Fraud

Enforcement With Enforcers beyond Borders
Act of 2006 (U.S. SAFE WEB Act of 2006)



SuMMARY OF CONTENTS

Appendix B.
Appendix C.
Appendix D.
Appendix D-1.
Appendix D-2.
Appendix D-3.

Appendix D-4.
Appendix D-5.

Appendix D-6.
Appendix D-7.
Appendix D-8.
Appendix D-9.

Appendix D-10.

Appendix D-11.

Appendix D-12.

Appendix E.

Appendix E-1.

Appendix F.

Appendix G.
Appendix H.

Appendix I.

Federal Trade Commission Rules of Practice
Forms

Federal Trade Commission Policy Statements
FTC Policy Statement on Unfairness

FTC Policy Statement on Deception

FTC Policy Statement Regarding Advertising
Substantiation

FTC Policy Statement Regarding Food
Advertising

FTC Policy Statement Regarding Comparative
Advertising

FTC Search Engine Letter
Horizontal Merger Guidelines
Vertical Merger Guidelines
FTC Merger Guidelines

Antitrust Guidelines for the Licensing of
Intellectual Property

Statement of Enforcement Principles
Regarding “Unfair Methods of Competition”
Under Section 5 of the FTC Act

Enforcement Policy Statement on Deceptively
Formatted Advertisements

Guidance From the Bureau of Competition on
Requesting and Obtaining an Advisory
Opinion

Antitrust Guidelines: Statement of the
Antitrust Enforcement Policy of the U.S.
Department of Justice and the Federal Trade
Commission With Respect to the Licensing of
Intellectual Property (Jan. 12, 2017)

.com Disclosures: How to Make Effective
Disclosures in Digital Advertising

Best Practices for Merger Investigations

Bureau of Competition Production Guide (How
to Respond to Request for Additional
Information or Civil Investigative Demand)

Guidance on Use of Endorsements and
Testimonial in Advertising

xi



FEDERAL TRADE COMMISSION

Appendix J. The impact of Slaughter v. Trump on the FTC
Appendix K. Impact of generative Al technology on FTC
activities

Table of Laws and Rules
Table of Cases

Index

Xii



