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§ 19:20 —Adding RICO Counts to an Unfair Competition
Case

§ 19:21 Penalties for Violation

§ 19:22 Preemption

§ 19:23 State Law Versions of the Federal RICO Act

Appendix 19-A. Sample RICO Complaint from an Unfair
Competition Case

CHAPTER 20. COMMERCIAL BRIBERY
§ 20:1 Introduction

§ 20:2 Intent

§ 20:3 Actual Payment is not Necessary

§ 20:4 Relation to principal’s or employer’s interest

§ 20:5 Knowledge or Consent of Principal or Employer

§ 20:6 Value

§ 20:7 Recipient Need Not Have Authority to Take Action
Requested

§ 20:8 Public Policy Concerns

§ 20:9 Robinson-Patman Act

§ 20:10 —Payments Need Not Inure to the Benefit of the
Company

§ 20:11 —Price Discrimination not Required

§ 20:12 —Requirement that Bribery Involve Buyer and Seller

§ 20:13 —Foreign Bribery Cases

§ 20:14 —Statute of Limitations

§ 20:15 —“Services Rendered” Exception

§ 20:16 —Requirement of “Goods, Wares, or Merchandise”

§ 20:17 —Standing

§ 20:18 — —Connection Between Injury and Antitrust
Violation
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§ 20:19 — —Injury to Competition

§ 20:20 — —Indirect Injuries

§ 20:21 — —Competitive Injury May not be Required

§ 20:22 Foreign Corrupt Practices Act

§ 20:23 —Bribery

§ 20:24 —Penalties

§ 20:25 —Jurisdiction

§ 20:26 —Enforcement

§ 20:27 Federal Government Contracting

§ 20:28 —Anti-Kickback Enforcement Act

§ 20:29 —False Claims Amendments Act

§ 20:30 —Program Fraud Civil Remedies Act

§ 20:31 —Federal Anti-bribery Statute

§ 20:32 —Federal Antibribery Statute—“Public Official”

§ 20:33 — —Value

§ 20:34 —Federal Anti-bribery Statute—Intent

§ 20:35 — —No Requirement of Harm to the Government

§ 20:36 Other Federal Commercial Bribery Prohibitions

§ 20:37 Corporate Policies Prohibiting Bribery

CHAPTER 21. BUSINESS ETHICS AND
UNFAIR COMPETITION
§ 21:1 Introduction

§ 21:2 Sarbanes-Oxley Act

§ 21:3 SEC rules

§ 21:4 New York Stock Exchange requirements

§ 21:5 NASDAQ

§ 21:6 American Stock Exchange

§ 21:7 What companies are doing

Appendix 21-A. Examples of business ethics provisions

CHAPTER 22. INTELLECTUAL PROPERTY
PORTFOLIO MANAGEMENT
§ 22:1 Introduction

§ 22:2 Trademarks: Cataloging the Portfolio

§ 22:3 Trademarks: Distinctiveness and brand value

§ 22:4 Trademarks: Preventing “genericide”

§ 22:5 Trademarks: Domain name management (gTLDs)

§ 22:6 Trademarks: Domain name trademark clearinghouse
pricing

§ 22:7 Trademarks: Registration process overview

§ 22:8 Trademarks: Costs

§ 22:9 Copyrights: Cataloging the portfolio

§ 22:10 Copyrights: Registration fees

§ 22:11 Copyrights: Ownership of works made for hire
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§ 22:12 Copyrights: Open source software

§ 22:13 Copyrights: Digital Millennium Copyright Act
Compliance

§ 22:14 Trade secrets: Choosing trade secret over patent
protection

§ 22:15 Trade secrets: Maintaining secrecy

§ 22:16 Patents: Cataloging the portfolio

§ 22:17 Patents: Prosecution process overview

§ 22:18 Patents: Costs

§ 22:19 Patents: Common licensing terms

Table of Laws and Rules

Table of Cases

Index

UNFAIR COMPETITION

xxvi




