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Introduction, 34:1
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See also INTERNATIONAL
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9:137
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Summary, 9:153
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Typical agreement, 9:122
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Withholding taxes, 9:140
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laws, 9:102

Introduction, 9:73
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Summary and conclusions, 9:119
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FORMS OF

See also INTERNATIONAL
FRANCHISING
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See also PROVINCIAL REGULATION
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See also MERGERS AND ACQUISI-
TIONS OF FRANCHISE
COMPANIES

Exit planning, 6:22
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Risk allocation, 6:20

System change, 6:21
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FRANCHISING
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Arbitration, 9:117

Civil procedure, 9:116

Commercial law principles, 9:114

Contract law principles, 9:113

Currency restrictions and funds repatria-
tion, 9:115
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Introduction, 9:109 et seq.
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Other commercial considerations, 9:118

LANDLORDS
See also REAL ESTATE
Franchisee as tenant, 20:4

Franchising and landlords relationship,
20:1

© 2024 Thomson Reuters, Rel. 3, 11/2024

LANDLORDS—Cont’d
Franchisor as tenant, 20:3
Fundamental terms of lease, 20:2

LEADING FRANCHISE DECISIONS
Class Action Procedure, 16:267 et seq.
Common issues, 16:272 et seq.
Control management and evolution of
franchise system, 16:45 et seq.

Disclosure obligations and rescission,
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General business considerations, 12:3
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Operations manual, 33:20
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Franchisor/franchisee relations, 33:29
Leader versus manager, 33:12
Mutual decision making process, 33:14
Operations manual, 33:20
Operations manual contents, 33:21
Preopening process, 33:39
Problem-solving with franchisees, 33:35
Professional management, 33:4
Project manager, 33:23
Resources needed, 33:22
Revising operations manual, 33:26
Selection process, 33:15
Stages in customer experience, 33:8
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plier programs, 35:3
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Prince Edward Island, Draft Franchise
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External clauses, 13:9
Fitness, 13:49
Franchise agreement, 13:7
Geography, 13:2
Health, 13:49
Hospitality, 13:51
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see WASTE DIVERSION LEGISLA-
TION

REAL ESTATE
Bankruptcy of franchisee, 19:10
Bankruptcy of franchisor, 19:9

Bankruptcy on franchised premises, effect
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Legislation, 19:12 et seq.

Lien considerations, 19:6
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19:13
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REGISTRABLE TRADEMARKS

See also TRADEMARKS
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Licensing, 7:12 et seq.
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Introduction, 18:1
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Franchise application deposits, 36:2
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Introduction, 36:1
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Periodic fees, 36:16
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Summary, 36:18
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See also COMPETITION MATTERS
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Exclusive dealing, 14:14
Introduction and procedure, 14:11
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Mergers, 14:15
Price maintenance, 14:13
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Tied selling, 14:14

REWARDS POINTS LEGISLATION
Definition of reward points, 15:87
Expiration, 15:88
Non-compliance, 15:92
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Termination of agreement, 15:90

ROYALTIES
General, 27:14, 36:11
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Supervision fees and royalties, 27:8

SALE OF FRANCHISE
GST/HST, 27:48
Purchase and sale conditions in franchise
agreement, 26:20
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See also FINANCING

Conclusion, 22:29

Creation of valid hypothec, 22:26

Demand notice, 22:22

Effect of Bankruptcy and Insolvency Act,
22:24

Enforcement of security interest, 22:21 et
seq.

Fixtures, 22:20
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Perfecting security interest, 22:16

Publication and rank, 22:27

Purchase money security interest, 22:19
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Rights and remedies upon default, 22:28

Rules of priority, 22:18

Security agreements, 22:15
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Statutory and contractual remedies, 22:23
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STRATEGIC THINKING AND
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Best practices in managing execution of
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Corporate strategy, 39:3
Planning process, 39:4
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Strategic themes, 39:5
Strategy process, 39:7
Summary, 39:1

SUPPLIER PROGRAMS

Approved supplier agreements, 35:6

Elements of franchisor’s approved sup-
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Franchise agreement provisions relating
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Practical questions regarding, 35:8
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incentives, 41:17
strategic communication, 41:15
Course of dealing, 41:7
Disclosure obligations, 41:8
Franchise agreement issues, 41:2 et seq.,
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