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Sublease vs. assignment of lease, 19:4 
Written lease requirements, 19:3 

INDEX 

Index-9 © 2024 Thomson Reuters, Rel. 3, 11/2024 



LEGAL AND BUSINESS 
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Stages of competitive advantage, 33:7 
Summary, 33:1 
Using manuals, 33:25 
What is business, 33:2 
What is leader, 33:9 
When franchise leaders are at their best, 

33:11 
Who owns manuals, 33:27 
Writer, 33:24 

PLANNING IN FRANCHISE 
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plier programs, 35:3 
Franchise agreement provisions relating 

to supplier programs, 35:4 
Franchise Program, 23:7 
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